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ABSTRACT:

n today's era C deop ique in digi '

In 1c a’a‘\‘ s era Content marketing has become a buzzword or a SJoremost used technique in digital marketing
~0 ~ TS . ' 1 ] j j j
c( ;nn_nnn;gl:on ana’.zl channelizes the customer's perception, ideologies, and point of view to fabricate
relations 1ps b)~ designing and sharing attractive content on social media platforms soo as to influence the
customer in their purchasing decision patterns and to magnify their daily lives.
Conient marketing

P Is one of the branches of Marketing and rather than just advertising the product more
adorningly,

; i G{so has to sustain strong relations with customers who use the products seldomly soo as to
persuade them for frequent purchase and also with customers who use products frequently. When it comes to

bzﬁldzyg relations the human resource management system is the one adopted by almost every organization for
cffective results.

For any brand to survive in today’s competitive merchandise a precise emotional tie must be there between the
company and its users. If the human resource who are most connected with the product’s success, themselves do
not believe in brands promise, how can a connection ever be made?

HR has arole in creating and shaping employee’s engagement with the performance of the product.

The paper majorly focuses on the responsibilities and role of HR with the marketing department. Even though
these two are different, HR cares for its marketing, product success, increase in market share, better profit

generation. The paper reviews the interdependence of both sectors for the development of business in the long
run.

Keywords : Content , Alliance, Customer , Consumer.

INTRODUCTION: :

A major change has undergone in the marketing scenario today. Social media and e-commerce have given
customers tremendous new power to research products, prices, reputations, and opinions—often before they
even talk to the merchandiser. To face the increasing competition in the buyer-empowered market, the company,
top-level management, and advertise maker, have to emphasize on customer's expectations and their desires.

While the marketing people work on communicating the brand to the customers with the aid of various content
marketing tools like blogging, infographics, the valuable part is also played by HR in promoting and
communicating the brand within employees. HR finds it out the best human resource which can be utilized to
create and develop a brand image in the market which ultimately helps the company’s marketing department to
deliver the products to various segments.

Content marketing is a strategic marketing approach that focuses on creating and disseminating valuable,
relevant, and consistent content to attract and retain a clearly -defined audience — and, ultimately, to drive

profitable customer action.

LITERATURE REVIEW:
Marketing is impossible without great content. Creating great and impactful content is difficult without knowing

the strengths of employees and the expectations of customers.

Constant communication and exchange of ideas are required to know about the preference of both (employees &
customers) if profit maximization is the prime motive.

Also to reach the peak not only the decorative content is needed which is pushed towards customers with the
help of Google search engines which handles 3.5 million searches every day, and various social media networks
but also it is crucial to know what drives the customer to make a purchase or to leave the website with
discontent. As the role of studying and analyzing the customer is not easy as the perception of each differs and
soo their opinions for content, a systematic base is to be created by human resource team for effective and result
full communication. Communicating and influencing people is all about connecting with them in ways your
advertisements or content is unable to do. .
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OBJECTIVES OF THE STUDY: : - alliance for the succes;
1. To study and understand the need of HR department and Marketing department > Of
the organization.

2. To evaluate and understand the power of employee influence.

5 \ : fai c content marketing.
3. To study and understand the customer’s buying decision based on

LSE A ME JLOGY: :
E(}ml('ctrig(li:ai‘a‘lzc;:l':c(t)llo): -I-The present research is a qualitative research based on primary data.
Scope of the study : The motive of the present study is to highlight and proylde ms;%?etzti?/r; ngrgﬁdﬁp
manager can appoint the most appropriate public relation team and also makes it more s p " ing
them training on how to deal with different sets of customers and consumers, which will helps the marketing
team to make their content great and as per the consumer choices.
yal consumers takes a lot of efforts which includes attracting people which is
| “Content is King” designing a proper content to educa.te the target
market can be helpful to prospective customers well before they are ready to buy. A buyer' \fw]l con51'de'r that one
brand on top-of-others whose content have changed his mind for making a corrective decision. By listing usefi]
content. a brand can win the trust of the prospective consumers.

Conversion of customers into lo
easy if the content is astonishing after al

Significance of study: . Inbound marketing techniques such as content marketing are becoming more ordinary,
and the main aim is to attract customers to online social platforms through high quality content.

Also nothing is as powerful as mouth publicity and the best medium can be human resource of the organization
as no one will apportion the message of the institute as honestly as them.

The human resource operations can congeal and authenticate the promotional efforts.

LIMITAITON OF STUDY:
The study has some limitations, the results are based on prospective observational studies.

1. This study focuses majorly on to understand the customer’s buying behavior.

II.  The study emphasis on how the HR department of the company can recruit effective workforce soo as to
help the marketing department.

II.  This study is done through random sampling of 132 buyers. Out of these 132 respondents, 69.2% of people
belong to the age group of 20-30, 21.1% belong to a bracket of 30-40 and the remaining 9.8% belong to the
age bracket of 40 and above.

11I. - Conclusions are based on the survey conducted through questionnaire on Google forms. Therefore the
results are just conjectural.

DATA ANALYSIS AND INTERPRETATION:

Data analysis is done with the help of charting and diagrams based on the responses recorded from the
questionnaire survey. A total of 132 responses were collected.

Does the organization need to depend on Content Marketing in taday's digital era?

1324esponsey

D Yes
& No

2 Maybe

| S o A5 A R TR RS A e !

Content marketing evolves to be a powerful marketing tactic in the digital world.
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T? l()je capable ofmﬂuencmg consumer decisions, content plays an important role as it attracts and influences the
mind.

Dependegce on Digital marketing is increasing at a steady speed at an 11% compound annual growth rate
between 2016 and 2021, the biggest growth rate has occurred in online video.

Content .nmrkcting is one of the strategies of online vendors to focus more and more on the target market and
prospective consumers. Out of 132 respondents, the survey depicted that 81.5 percent of internet users believe
that organizations need the support of content marketing only a few respondents believe that the organization
can achieve its target without using Content Marketing i.e. They are unaware of what content marketing is all
about: The survey also portrayed that 17.7 % of respondents are still puzzled about whether or not the
organization needs the assistance of Content Marketing.

Do you think that the contant can be macie stronger with the help of & more dynamic workforce?
1Z2 responaes

@ Yesn
@D N
P Maytes

A consumer comes to know about various brands, their prices, specifications, and differences about the different
products on a single webpage which enhances his time utility and upgrades the level of satisfaction. Creating a
perfect blend and displaying the same is not easy. It can be a long process for say it may take 15 to 17 months of
continuous content creation to achieve results if the content makers have constructed it magnificently. In
concern of the same, the human resource i.e. makers should be aware of recent market trends and should be
good adapters. Dynamism brings positive energy, attitude, and enthusiasm it leads to better work on employee’s
paths and better results for the organization.

Does the MR Deprartment play o multidisciplinary rola?
132 enspanves
@ Yen

= No
& Maybe

HRM is zestful and versatile and also the Central pillar of any institute. It just does not play the role of
appointing the right people but also assigning them the right job, providing them better training, motivating
them and soo on. Also conducting training programs depicts the company's commitment towards its employee's
growth. Training programs develop the culture of teaching and learning, also helps to communicate with peers,
and as training helps to know and learn new things, it helps to understand the changes in trends on social
platforms. HR makes use of various disciplines like Psychology, Sociology, Communication, and using various
Management tactics to get work done effectively. A key HR role in the firm will be multidisciplinary consulting

around the Individual, Team, and Business units.

Do you think that the MR Department and Marketing Daepartment can work in alliance?
1E2 1esponsas

© Yos
<« No
W Maybe
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The prime objective of Content Marketing is to define
products with numerous promotional activities under its um
marketing. The human resource can condense and cqrrobor
department can rely upon the HR department for studying and underst

done efficiently by the customer relationship team hired and trained by the HR department.

if emplovees talk glowingly about the Company's brand, product. or s&

more convincing.

132 responses

@ Yes
7 Vi
P Wiayhe

rvice, they will be much

and make customers aware of the brand and Varioy,
brella. A total of 5 to 12% of revenue is spep; i
ate the promotional activities. The Markej;,,
anding the market environment, as j; 1:

The fundamental role of the HR department is to appoint such a workforce who believes in Company's
objectives and mission. It is also important to the marketing department because only the determined and loyal
employees will help you to position your brand into customer's perception. And let's not underestimate the
power of mouth publicity it creates more than 2x the sales than any other form. If it's done by employees it leads
to wonders for the organization. Over 74% of people all over believes that posts and words from other people

are more persuasive than posts from brand accounts.

Will Content Marketing be ideally able 1o atiract customers towards the company's brand?
13Z responses

& Yes
& No

& May be

Content Marketing is a tactic of the entity to create a firm customer pool, drag their attention, and improve
brand image, it should always be borne in mind that to accomplish the desire, maintaining public relation and
understanding their product need is crucial. One cannot attract customers with content that does not talk about

customer want or focuses upon customer expectations.

How can Content Marketing help the audience in making their purchase decision?
132 1enponses

O Content shouls e atiractve and Basy to
understand

QO Content shovde be company’s

campaiilor onentasd

e shondd debvars tha right
TR HHAGN aboul e beand
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Content focuses upon consistency in delivering the message. It is a communication tool via which advertisers or
publishing houses create brand awareness by passing on brand information. It generates 3X more leads on every
dollar used. If the information is right and adcquate it will always attract the customer's eye. It helps you to
propel more traffic onto your site and gives the audience insight into their purchase. In order to make the tactics
more catchy, help of various mechanisms like blogging, podcast, infographics, videos, and soo on can be taken.
Such things keep on hitting the customer's attention and aids the organization to create demand for its product.

Which/What can/are the best way to attract the audience with content?

132 respenses

€8 Selwct one particular segment o locus
upon
% Crovsirgy one plittorm for

et for long duration

3 Displaying the ©

Continuous approach from the content makers drags customer mind. People may forget a one-time thing but
something which is continuous and on display for a longer span attracts the customer. It's like hitting the recall
button till the product does not reach the sales peak.

Which Content Markating tactic is more trendy nowadays according to you?
132 1espenses

& Biogging
2 Sacial Media
@ Waebinars

Social media now has become a customer support channel there were 448.0 million users in India in January
2021. Social channels like Facebook, Instagram, LinkedIn, Pinterest, Twitter, etc. helps in direct connection
with users. With the right content and right channel, one can attract, entertain, educate and convince the

customer to purchase the product

What can be the best source for deciding the ideas for content?

132 1espunses

@ Switch to blogs we personally enjoy

@ Consider tha compatitar’s plan

4 Communicate with your customer
support leani 1o know about the
cuslomes's perception
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" . : mers. The brands which g
No matter how great a brand feels about itsc.lf, lh’c‘ real decision ‘lze;gligccs:gtznization's HR manager honde
cuslomm--ccnlricgkcchs a tap onto market activities. To know the CLI;S 0 stomer's perception, Perceptions can b
to recruit such a customer relationship team that can under'stand t E[;CU ted on social media profiles, ask f.
analysed through social media analytics, a poll or a question can t‘;:dptlo: sarket personas is helpful.
customer's opinion and feedback, buzz-sumo can be used, and even cr g

CONCLUSION: . ) : . . d .
Content Marketing is the heart of every organization and it can pump effectively if assisted by ynamic,

: i ources c

talented. enthusiastic, and loyal employees. What is to be produced, P]lov/:/hls tor:;;)il]l;,ctz(ll(,ev;/::; irssthe markae? lI);:

i i ? make the co .
used and soo on are such questions, finding answer’s of same can :
other words. the company needs to do a complete survey of the ma.lrket to know the Wa]nts hqf }t}he protsp;cn;/]e
customers. A big responsibility lies upon the HR manager to appomf such talent'ed pool which can Zu v the
market forces, as with such pool company can build trust amongst audience by delivering them the product they
desire to use.
Appointment in itself is not the final stage. Continuous effortS are required on both the departrpent ends. The
HR manager needs to conduct various training programs to improve performance. The marketing department
needs to work on making the content more attractive.

Content marketing plays an important role in engaging with the target audience innately in social media content
communities. Focusing on some important areas--traffic, navigation, organic search, and conversions—is vital
10 get meaningful insights.
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