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ABSTRACT . ication which is used
This Research paper examine that Digital marketing is the avenue of electronic communica e fAth
by the marketers to endorse the goods and the services towards the marketplace. Th,e Supre{ne ’;1” P . do <
digital marketing is concerned with consumers and allows the customers (o interml”g{e Wﬂhfi ehP’O tlle )
virtue of digital media. This editorial concentrates on the magnitude of digital pror '30”0'1 for300t - Zmer’s
and marketers. We scrutinize the result of digital marketing on the base of firm's sales. respondent.s
opinion are collected to get the clear picture about the present study.
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INTRODUCTION

Digital marketing is the component of Marketing that uses internet and online based d
desktops computers, Mobile link and other digital media and platforms to promote
development during the 1990s and 2000s changed the way brands and businesses use
As digital platforms became increasingly incorporated into marketing plans an ;
increasingly use digital devices instead of visiting physical shops, digital marketing camp
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igital technologies-such as
products and services. Its |
technology for marketing. |
d everyday life, and as people |
aigns have become |

prevalent, employing combinations of search engine optimization (SEO), search engine marketing (SEM), |

content marketing, content automation, campaign marketing, data-driven marketing, e-commerce me.lrketxlng
social media marketing social media optimization, e- marketing, display advertising, e-books, and optlca!d_lsk
and games have become commonplace. Digital marketing extends to non- Internet channels that prov1de digital
media, such as television, mobile phones (SMS and MMS), call back, and on-hold mobile ring tones. The
extension to non- Internet channels differentiates digital marketing from online advertising.

OBJECTIVES
e To find out the impact on digital marketing on new generation.

e To find out various ways in which digital marketing will work in future.

e To find out awareness of people towards digital marketing.

DATA ANALYSIS AND INTERPRETATION: Q1
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The above pie chart indicates that 70% people are aware of Digital Marketing. 13.3%, peopleare don’
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Fig.1.3 primary data

The above graph shows that many people used the following application which shows inabove graph and some

people are doesn’t use the following applications.
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Fig.1.4 primary data
at most 53.3% people are agree with the statement that social marketing

In the above pie chart indicates th
lightly agree with the statement andsome people are disagree or strongly

influence you. And 23.3% people s
agree with the above statement.
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Fig.1.5Primary Data

cs that 66.7% people said Yes for the statement that the Digital Marketin i
Prove beneficial for the new generation and 30% people said they may be f(elt for the statement xﬁ\nclg:s\;/:;l
. 3%,

-People said no for the above statement.
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Fig.1.6 primary data

In the above statement pie chart indicates that 66.7% people said yes for the statement that does Social Megj,

Marketing/Digital Marketing have a strong impact on them. And 13.3%people said No for above statemep,
and 20% people said maybe regarding the above statement.
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The above graph shows that 1 to 5% people doesn’t recommend learnin

g and Using DigitalMarketing and 6 to
10% people recommend learning and Using Digital Marketing.
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Figl.8 primary data

The above graph shows that there arc some people who rated 1-5 th
statement and from 6-10 pcople they are agree with the above statement.

FINDING AND CONCLUSION : . o
At, last the researcher conclude by saying ll}ﬂt Digital Mu.rkctmg is very import
marketing. Digital marketing is a perfect busmcss' opportunity for digit
digital market, you need to have aclear undg‘stunﬂmg of the udvunt.ag.cs
The study alsorcvealed that Digital marketing will help new generation
the advertisc will available 24*7.
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and disadvantages of digital marketing.
in their carcer as well as in futurc and
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