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VISION
To kindle the spirit of learning among 

the youth, irrespec�ve of socio-
economic differences, to consistently 
pursue excellence preserving the 
tradi�on of high reputa�on while 

mee�ng the challenges of the 
globalized world. 

Ÿ

Ÿ Contribu�ng to the academic standing & overall knowledge development of 
the students.

Ÿ Maintaining congenial learning environment.
Ÿ Enhancing the competency of the faculty to a very high level and to make them 

adopt all modern and innova�ve method in teaching and learning process.
Ÿ Inculca�ng moral & ethical values among the students and staff
Ÿ Collabora�ng with industry, other ins�tu�ons and organiza�ons for the 

be�erment of the students.
Ÿ Promo�ng Research & Development program for the growth of the faculty, 

students and Ins�tu�on.
Ÿ Ensuring con�nued Improvement of Quality Management System.
Ÿ Pursuing standard of excellence in all our ac�vi�es namely training, 

research and consultancy services and to remain accountable 
through process of self-evalua�on and con�nuous 

improvement.
Ÿ Providing healthy work atmosphere to con�nuously 

improve in all spheres of ac�vi�es and nurture 
a genuine team spirit.

QUALITY 
POLICY

MISSION

To Provide:
Equal Opportuni�es for Educa�on 

Holis�c Educa�on ensuring all-round 
development of students. Create a 

human capital, which can be an 
asset to the na�on.GOALS

• 

• 

• 

• 

• 

• 

• 

• 

To facilitate Overall Personality Development of the 
students through organizing and par�cipa�ng in various 
inter and intra collegiate fes�vals, including physical fitness 
and sports.

To offer a large number of combina�ons of subjects for greater 
flexibility and appropriate choice of subjects.

To hone the skills of the students to enhance further learning and 
job orienta�on.

To provide State-of-the-art infrastructure for the enrichment 
of the teaching-learning process.

To encourage the spirit of research.

To enhance crea�vity and an entrepreneurial 
approach through industrial collabora�ons.

To encourage Physical fitness and talent 
through sports ac�vity.

“To Provide Equal Opportuni�es 
for Holis�c Educa�on and ensure 

the all-round development of 
students. Create a human capital, 

which can be an asset to the 
na�on.”

To deliver excellent and affordable educa�on, 
catering to all segments of society.

To promote holis�c development of students by integra�ng
academic pursuits with intellectual growth and prac�cal
experiences.

To nurture and refine students’ skills to enhance their learning
and equip them for prosperous career journeys.

To build state-of-the-art infrastructure to enhance the teaching-
learning experience and cul�vate an op�mal educa�onal se�ng.

To promote a culture of research and innova�on, mo�va�ng 
students to explore and make meaningful contribu�ons to
society.

To cul�vate an entrepreneurial mindset through
  collabora�ve ventures with fellow ins�tu�ons
    and industry partners.
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About 
Rahul 
Educa�on

Rahul Educa�on is a conglomerate of over 57+ ins�tu�ons impar�ng knowledge in different 
disciplines, for over 30 years. It proudly boasts of a family that consists of 70000+ students. Rahul 
Educa�on has come a long way with a deeper vision. It has unfurled great poten�al through the 
establishment of the ins�tu�ons, spread across Thane, Palghar and Pune districts of Maharashtra and 
Chandauli district of U�ar Pradesh.

Ever since the commencement of its first school in Bhayandar in the year 1992, Rahul Educa�on has 
o

diligently followed the path of delivering 360  quality educa�on. Rahul Educa�on is already providing 
educa�on in major streams like Engineering, Polytechnic, Architecture, Design Studies, Law, Degree 
Courses – Bachelor of Commerce (B.Com) , Bachelor of Commerce in Management studies, Bachelor 
of Commerce in Accoun�ng and Finance, Bachelor of Commerce in Banking and Insurance, Bachelor 
of Arts (BA), Bachelor of Arts in Mul�media and Mass communica�on, Bachelor of Science in 
Informa�on Technology, Bachelor of Science in Computer science, Bachelor of Science in Data 
Science, Bachelor of Science in Hospitality Studies, Bachelor of Science in Actuarial science, Bachelor 
of Science in Avia�on, Masters of Commerce in Advance Accountancy, Masters of Commerce in Bussi 
ess Management, Masters of Arts in Educa�on, Bachelor of Educa�on, Masters of Educa�on, Diploma 
in Educa�on, Early Childhood care and educa�on diploma, Junior Colleges -Arts, Commerce, and 
Science, IGCSE, ICSE, CBSE, and SSC Curriculum.
 
As the year 2018 marked a quarter of a century since the Group’s incep�on, the educa�onal 
organiza�on decided to commemorate the occasion by establishing a ‘Knowledge City’ in the state of 
U�ar Pradesh. The underlying goal behind such a step was to elevate the standard of educa�on within 
the country and spread its benefits to all. The Knowledge City is fully equipped with state-of-the-art 
facili�es and all modern equipment, bringing world-class educa�on to the people of U�ar Pradesh. 
This also enabled the group to fulfil the lifelong dream of its founder, Shri. Ramadhar J. Tiwari, of 
having a thriving educa�onal ins�tu�on in his na�ve place of Mahuar Kalan.

Each individual at Rahul Educa�on works with the unified vision of providing ‘Educa�on for All’ and 
achieving the mission of bringing progress through comprehensive quality educa�on.
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Shri. Lallan R. Tiwari 
Founder Chairman,

Rahul Educa�on

“Vision 2023 - to strive towards excellence in delivering 360º 

Quality educa�on, and our mo�o 'Lead the Way' with the logo of a 

lighted torch, represents our renewed and everlas�ng commitment 

to spreading the light of knowledge in the lives of students. We insist 

on the 'Quality factor' for crea�ng a benchmark, thus preparing them 

to face the ever-increasing challenges of the compe��ve world.”

About Our Management

Smt. Kan� L. Tiwari 
President,

Rahul Educa�on

Today's youth are tomorrow's leaders. We strongly believe in this 

and con�nue to nurture students into becoming independent and 

skilled ci�zens of tomorrow. Since educa�on is the key to fight 

against all odds, we offer students the gi� of educa�on and do their 

bit for the be�erment of society.
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Shri. Rahul Tiwari 

Rahul Educa�on

“It is no longer the case of 'how to make something'; but more a 

ques�on of 'what to make'. On a personal note, I welcome you all 

to be a part of this Ins�tute with a difference.”

Smt. Krishna Tiwari 

Jt. Secretary, 

Secretary, 

Rahul Educa�on

Since incep�on, we have been relentless in our approach towards 

nurturing and suppor�ng talent. So to ensure that we offer nothing 

less than the best in terms of quality educa�onal services, we 

employ the best of faculty and employees in our schools and 

colleges.

M.Sc., M.Ed., P.G.D.Ed.M., D.D.H.M., D.FS.M

5.



Mr. Utsav. R. Tiwari

Rahul Educa�on

Chief Opera�ng Officer (COO),

4

“Educa�onists should build the capaci�es of the spirit of inquiry, 

crea�vity, entrepreneurial and moral leadership among students and 

become their role model” by Dr. A. P. J. Abdul Kalam.

Teachers must understand that they are the builders of society and that 

society can only be formed if students are proficient in their subjects. They 

must also educate students with a perspec�ve of life and impart the 

principles of values that the students should follow in the years ahead.

Professional development can help teachers learn to cooperate, innovate, 

and reflect on their work.

The only way to become a successful and excellent educa�onist is to 

learn, unlearn, and relearn. As a result, one of the most important goals of 

the Rahul Educa�on is to nurture and develop good and effec�ve 

educators. Together we can, and we will make a difference in society.
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Education For All

Shree L. R. Tiwari Degree College of Arts, Commerce & Science in Mira Road was established on 26th 
June 2018. It got its permission from the Government of Maharashtra vide permission no – Shashan 
order No. – NGC 2018/100/18 Mashi-4 dated 15th June 2018. The College func�ons under the aegis 
of University of Mumbai with affilia�on No. – Aff/ICD/2018-19/645, AISHE Code: C-60204 and the 
college code as 1064. The college has been granted recogni�on as a Hindi linguis�c minority and 2(f) 
of the UGC Act, 1956. The college has been named a�er Shri Lallan Ramadhar Tiwari, Founder-
Chairman of Rahul Educa�on, a renowned educa�onist and social ac�vist who has devoted himself to 
empowering educa�on at western suburbs at Mumbai city.

The college offers tradi�onal besides professional courses, namely, Bachelor of Commerce, Bachelor 
of Commerce in Management studies, Bachelor of Commerce in Accoun�ng and Finance, Bachelor of 
Commerce in Banking and Insurance, Bachelor of Arts, Bachelor of Arts in Mul�media and Mass 
communica�on, Bachelor of Science in Informa�on Technology, Bachelor of Science in Computer 
science, Bachelor of Science in Data Science, Bachelor of Science in Hospitality Studies, Bachelor of 
Science in Actuarial science, Bachelor of Science in Avia�on, Masters of Commerce in Advanced 
Accountancy, Masters of Commerce in Business Management, Masters of Arts in Educa�on.

The college has a spacious campus with an ideal building and state-of-art infrastructure. It is notable 
for quality educa�on. Previously, students of this neighborhood faced difficul�es in ge�ng admission 
to the colleges posi�oned in Mira Road. Moreover, they had to face hardships while commu�ng by the 
overcrowded trains. Many female students had to drop out of college due to a lack of higher educa�on 
facili�es in the locality.

By the establishment of Shree L. R. Tiwari Degree College, this lacuna has been overcome. The 
commencement of this college in 2018-19 was the realiza�on of a dream of selflessness. This 
ins�tu�on aims to make young India well-educated and confident. The aim is to prepare students not 
only for college lessons but for life lessons too.

Shree L. R. Tiwari Degree College of Arts, Commerce & Science, Mira Road, was established on 26th June 2018. It received 
permission from the Government of Maharashtra under Shashan Order No. NGC 2018/100/18 Mashi-4 dated 15th June 
2018. The college func�ons under the aegis of the University of Mumbai with Affilia�on No. Aff/ICD/2018-19/645, AISHE 
Code: C-60204, and College Code: 1064. Recognized as a Hindi Linguis�c Minority ins�tu�on, it has also been granted 2(f) 
status under the UGC Act, 1956.

The college is named a�er Shri Lallan Ramadhar Tiwari, Founder-Chairman of Rahul Educa�on, a visionary educa�onist and 
social ac�vist dedicated to empowering educa�on in the western suburbs of Mumbai. Since its incep�on, the ins�tu�on has 
strived to provide quality educa�on to students in the region, bridging the gap in higher educa�on accessibility, especially for 
female students who previously faced difficul�es in commu�ng to distant colleges.

Shree L. R. Tiwari Degree College offers a diverse range of tradi�onal and professional courses, including:

Ÿ Undergraduate Programs : Bachelor of Commerce (B.Com.), Bachelor of Commerce in Management Studies (BMS), 

Bachelor of Commerce in Accoun�ng and Finance (BAF), Bachelor of Commerce in Banking and Insurance (BBI), Bachelor 

of Arts (BA), Bachelor of Arts in Mul�media and Mass Communica�on (BAMMC), Bachelor of Science in Informa�on 

Technology (B.Sc. IT), Bachelor of Science in Computer Science (B.Sc. CS), Bachelor of Science in Data Science (B.Sc. DS), 

Bachelor of Science in Hospitality Studies (B. Sc. HS), and Bachelor of Science in Avia�on (BSc. Avi.).

Ÿ Postgraduate Programs : Master of Commerce in Advanced Accountancy (M.Com.), Master of Commerce in Business 

Management (M.Com.), and Master of Arts in Educa�on (M.A.).

With its spacious campus, state-of-the-art infrastructure, and commitment to academic excellence, the college has become 
a beacon of higher educa�on in the region. It ensures holis�c development by preparing students not just for academic 
success but for real-life challenges as well.
A testament to its academic standards and ins�tu�onal growth, Shree L. R. Tiwari Degree College proudly achieved a CGPA 
of 3.14 in its very first NAAC accredita�on cycle, reflec�ng its commitment to quality educa�on and con�nuous 
improvement.
The establishment of this ins�tu�on has successfully addressed the educa�onal gap in the locality, enabling students to 
pursue higher studies without the hardships of long-distance travel. Shree L. R. Tiwari Degree College remains dedicated to 
shaping well-educated, confident, and socially responsible individuals, fostering a learning environment that nurtures both 
knowledge and character.

 UGC Recognition under sec 2(f ) of the UGC Act 1956  | Approved by Government of Maharashtra |  NAAC Accredited with Grade "A" (1st Cycle)  | 

Affiliated to University of Mumbai | College Code -1064 | ISO Certi�ed 9001:2015 | Hindi Linguistic Minority institution



Dr. Sanjay G. Mishra
Principal - Shree L. R. Tiwari Degree College 

of Arts, Commerce and Science

Principal's  Message

Ph.D. (Mgmt.), MBA (HR), M.Com, 

M.A (Eng. Lit), B.Ed., L.L.B., CAE

Dear Young Learners,

Hear�est Gree�ngs!!!

I am delighted to welcome you all to this vibrant ins�tute of learning. This ins�tute being the recently added 
endeavour of Rahul Educa�on Established in 2018.provides the pla�orm to the learners where they can take 
up the opportuni�es, challenge their limits of poten�als &capabili�es to upgrade their skills & shine on both 
curricular & co curricular fronts. The Youth needs to be empowered & provided with digitaliza�on & 
technological environment, to channelize their energies towards the produc�ve & crea�ve goals. The 
Knowledge imparted at the college prepares them to face the future with confidence and stability. Let's also 
make this youth stronger with emo�onal quo�ent & spiritual quo�ent so that they accept the failure with 
posi�ve a�ribute and bounce back with new zeal & vigor to conquer the world around. 

I believe that educa�on should not to be confined within the walls of the classroom; it should be a means to 
enable a person to transforming ones thought, feeling, a�tude & personality which help in eradica�ng the 
darkness of ignorance and enlightens the path of knowledge. This process helps in building cultured society, 
developed and compassionate human with efficient working skill & determina�on to excel success. Impar�ng 
quality educa�on with focus on skill development and empowerment the youth towards entrepreneurship 
with the thirst for research-based learning, cri�cal and analy�cal thinking should be the mo�o of ins�tutes 
serving the society in higher educa�on. This would help the youth to present themselves in healthier way at 
the employability market. The dream in pursuit of holis�c development of the na�on can be fulfilled with this 
revolu�onary approach. The blend of industry and academia is the need of the hour, which would help the 
ins�tutes at higher educa�on to impart knowledge required for survival in this cut throat compe��ve market.

I am extremely happy and profoundly privileged to head this ins�tute. I welcome you all to this ins�tute of 
higher learning and ensure you of nurturing and compassionate environment that would witness you all 
blossom into empowered and sensi�ve human being.
An aspiring, intelligent and determined learner in you should explore new avenues and learn with the 
pace. I invite you to be an integral part of this vibrant and thrilling journey of endless opportuni�es at 
college for learning the spirit of na�on building.

My good wishes to one and all.
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Na�onal Educa�on Policy 2020

8

Introduc�on

NEP 2020, or the Na�onal Educa�on Policy 2020, is a comprehensive policy introduced by the Government of India to 
transform the educa�on system in the country. It aims to bring about significant changes in various aspects of educa�on, 
from school to higher educa�on.

This Policy proposes the revision and revamping of all aspects of the educa�on structure, including its regula�on and 
governance, to create a new system that is aligned with the aspira�onal goals of 21st century educa�on, including SDG4, 
while building upon India's tradi�ons and value systems. 
The vision of the Policy is to ins�ll among the learners a deep-rooted pride in being Indian, not only in thought, but also in 
spirit, intellect, and deeds, as well as to develop knowledge, skills, values, and disposi�ons that support responsible 
commitment to human rights, sustainable development and living, and global well-being, thereby reflec�ng a truly global 
ci�zen.

If you are a prospec�ve undergraduate student of Shree L. R. Tiwari Degree College of Arts, Commerce & Science, affiliated 
to the University of Mumbai, you are advised to go through the Government of Maharashtra – GR dated 20th April 2023 for 
clarity on the various rules and regula�ons as recommended by the state department of Higher and Technical Educa�on.

Salient Features of NEP2020

The Na�onal Educa�on Policy 2020 (NEP2020) in India brings several significant changes compared to the prevalent 
educa�on policy at the �me of its introduc�on. Here are some key differences between the prevalent educa�on policy and 
NEP2020: 

ö Mul� disciplinary Approach: NEP2020 promotes a mul� disciplinary approach to educa�on, encouraging students to 

choose subjects across different disciplines and bridging the gap between arts, sciences, and humani�es. 

ö Reduc�on in Content Overload: NEP2020 emphasizes reducing the content overload in the curriculum to focus on core 

concepts and cri�cal thinking rather than rote memoriza�on. 

ö Skill Development and Voca�onal Educa�on: NEP2020 places significant importance on skill development and 

voca�onal educa�on, aiming to provide students with prac�cal skills and promote entrepreneurship. 

ö Assessment Reforms: NEP2020 advocates for a shi� in assessment methods, aiming to move away from high-stakes 

examina�ons and focus on a more comprehensive and holis�c assessment of student understanding and skills. 

ö Inclusion and Equity: NEP2020 emphasizes inclusion and equity in educa�on, aiming to address gender and social 

dispari�es, provide equal opportuni�es for marginalized communi�es, and promote inclusive educa�on for students 

with disabili�es.

ö Research and Innova�on: NEP2020 recognizes the importance of research and innova�on in educa�on, encouraging 

the establishment of research centers and promo�ng a culture of research among students and teachers. 

ö Interna�onaliza�on: NEP2020 recognizes the significance of interna�onaliza�on in educa�on. It encourages 

collabora�ons and exchange programs between Indian and foreign ins�tu�ons, promo�ng global exposure and cross-

cultural learning. Implementa�on: NEP2020 is being gradually implemented across educa�onal ins�tu�ons in India, 

including Mumbai University. All the proposed changes may take �me to fully integrate, but the policy aims to create a 

more inclusive, flexible, and relevant educa�on system.
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Key Heighlights: 

ö Credits for all student ac�vi�es- curricular, extracurricular and co-curricular

ö Expansion of CBGS AND ABC- wide choice to students to earn credits from mul�ple ins�tu�ons and helps his/her 

naviga�on across ins�tu�ons through adop�on of ACADEMIC BANK OF CREDITS

ö Voca�onal and Skill Courses into mainstream- Skill enhancement thought VSEC related to Major subject

ö Opening of IKS Universe: Indian Knowledge System Courses- a defining feature of NEP 2020

ö Inclusion of Value based dimension: Sound and Universal human values for global ci�zenship

ö Promo�on of Indian Languages: communica�on skills in English for personal growth. learning cultural moorings of our 

country, study materials in the local languages

NEP 2020 encourages the interna�onaliza�on of higher educa�on by promo�ng collabora�ons with foreign universi�es, 
facilita�ng student and faculty exchange programs, and a�rac�ng foreign students to Indian ins�tu�ons. This is aimed at 
enhancing the global compe��veness of Indian higher educa�on and fostering cross-cultural learning experiences. 

The framework of the choice-based credit system: 

Ver�cal 1 - 

Major Subject: A single subject course of study pursued by a student as a mandatory requirement of the programme of 

study. 

Elec�ve Course: An elec�ve course could be a project designed to acquire skills to supplement the major study. 

Ver�cal 2 - 

Minor Subject: A second subject of study pursued by a student as an addi�onal requirement of the programme of study. 

Ver�cal 3 - 

OE: Open Elec�ve - An elec�ve course chosen generally from an unrelated discipline/subject, to seek mul�disciplinary 

exposure.  

Ver�cal 4 - 

VSC: Voca�onal Skill Course – Courses aimed at impar�ng prac�cal skills, hands-on training, and so� skills to increase the 

employability of students. Specific or suppor�ng the major subject is to be chosen from a basket/pool offered by the college. 

SEC: Skill Enhancement Course – Courses aimed at impar�ng prac�cal skills, hands-on training, and so� skills to increase 

students' employability. It could be chosen from a basket/pool offered by the college or a MOOC on Swayam or NPTEL 

pla�orms.  

Ver�cal 5 - 

AEC: Ability Enhancement Course - Mandatory Courses on content related to Language, and Literature.

VEC: Value Educa�on Course – courses on The Cons�tu�on of India and Environmental Educa�on.

IKS: Indian knowledge system - to be included in the courses.

Ver�cal 6 - 

On-Job Training (OJT)/Internship/Field Project (FP)/Community Engagement Programme (CEP) Research Project (RP): 

Applica�on of knowledge/concepts in solving or analyzing a real-life problem. All these are related to the major subject. 

CC: Co-curricular Course – For the holis�c development of students through Cultural ac�vi�es such as performing art, 

visual art, NCC, NSS, Yoga, etc. 

The tables below contain the planned quantum of courses that will be offered under the Arts, Science, and Commerce 

programs star�ng from June 2024. The total credits that a student will collect in each semester is 22. This is as per the 

direc�ves of Maharashtra State. A student is free to exit at the end of each academic year as depicted in the table below. 
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8

Academic
Level

Semester

Major (M1)
Major
(M2)

OE
other

Faculty

VSC, SEC
(Related
to core)

AEC,
IKS,
VEC

OJT,
FP,

CEP,
CC, RP

Cum
Cr/ sem

Degree/ 
Cumm Cr.Mandatory Elec�ve

                 I   4.5
UG

Cer�ficate
44

4+2 - - 2+2 VSC(2)
SEC(2)

AEC(2),
VEC(2),
IKS(2)

CC (2) 22

22II 4+2 - 2 2+2
VSC(2)
SEC(2)

AEC(2),
VEC(2)

CC (2)

Exit Op�on: Award of UG Cer�ficate in Major with 44 Credits and addi�onal 4 credits core NSQF Course/ Internship
or con�nue with Major and Minor

UG
Diploma 8

5.0 III 4+4 – 4 2 VSC(2) AEC(2) CC(2),
FP(2)

22

22IV 4+4 – 4 2 SEC(2) AEC(2)
CC(2),
CEP(2)

Exit Op�on: Award of UG Diploma in Major with 88 Credits and addi�onal 4 credits core NSQF Course/ Internship
or con�nue with Major and Minor

UG
Degree 132

5.5 V 4+4+2 4 4  VSC(2)  FP/CEP (2)
22

VI 4+4+2

4

4 OJT(4) 22

Exit op�on: Award of UG Degree in Major and Minor with 132 Credits of con�nue with Major and Minor

6.0
UG Honours
degree 176

22RM (4) 4 4+4+4+2  VII

  22VIII 4+4+4+2 4  OJT(4)

Four Year UG Honours with Research Degree in Major and Minor with 176 credits

 UG Honours
with

Research
degree

176

6.0 VII 4+4+2 4 RM (4)  RP (4) 22

   RP(8)VIII 4+4+2 4 22

On successful comple�on of three years and obtaining 132 credits, a student can opt for an exit with a bachelor's degree in 

their domain, e.g., Bsc / BA / B.Com. The student must have a minimum CGPA of 7.5, to be eligible to obtain an 'Honours' 

degree. They would need to complete the fourth year of the said programme and acquire 176 credits for a bachelor's degree 

with Honours. If a student opts for an Honours degree by Research, the eligibility criteria will be as per the guidelines of the 

University of Mumbai.

NOTE :

ö On exi�ng a�er three years of Undergraduate educa�on, a student can further pursue a Postgraduate degree, requiring 

the successful comple�on of four semesters (2 years) of advanced course work along with research projects in their 

domain of specializa�on. 

ö ii. A�er comple�ng the fourth year of Undergraduate educa�on, a student can further pursue a Postgraduate degree, 

requiring the successful comple�on of two semesters (1 year) of advanced coursework along with research projects in 

their domain of specializa�on. 
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Eligibility Criteria of Admission for First Year Degree Courses

B.A.M.M.C.

Commerce

COURSE CRITERIA

B.Com.

B.Com.
(Accounts & Finance)

Students, who have passed H.S.C. examina�on in any stream, are eligible to apply for this course with a or equivalent 

minimum of 45% marks at the HSC level in FIRST a�empt. Reserved category according to University norms

Students who have passed H.S.C. examina�on in any stream are eligible to apply for this course.

Students who have passed H.S.C. examina�on in any stream, with 40% are eligible to apply for this course. Reserved 
category according to University norms

B.Com.
(Banking & Insurance)

Students, who have passed H.S.C. examina�on  in any stream, are eligible to apply for this course with a  or equivalent

minimum of 45% marks at the HSC level in ONE AND SAME SITTING. Reserved category according to University norms

B.M.S.
Students who have passed H.S.C. examina�on or equivalent in any stream are eligible to apply for this course with a 

minimum of 45% marks at the HSC level in ONE a�empt. Reserved category according to University norms

B.Sc.
(Informa�on Technology)

A candidate who has passed H.S.C. Examina�on or equivalent with Maths and Stats and should have secured 45% marks 

in aggregate in first a�empt. Repeaters with all subjects are allowed.

B.Sc.
(Computer Science)

A candidate who have passed H.S.C Examina�on or equivalent from a Science stream with Maths and Stats, as subjects 

with 45%. Reserved category according to university norms

B.Sc.
(Hospitality Studies)

A Candidate who has passed H.S.C or equivalent with overall 45% from any stream is eligible for this course. Reserved 

category according to university norms

B.Sc.
(Actuarial Science)

A candidate who has passed H.S.C. Examina�on or equivalent with overall 60% marks and 80% marks in Mathema�cs in  

first a�empt.

B.Sc.
(Data Science)

Students who have passed H.S.C. or equivalent from any stream/ 3 years diploma from MSBTE or equivalent and passing 

marks - 40%

B.Sc. ( )Avia�on A candidate who has passed H.S.C. Examina�on or equivalent with Physics,Mathema�cs and English subjects and 
should have secured 50% and Above marks in aggregate in first a�empt.

M.Com 
(Management)

A student to be eligible for admission to the M.Com Part I course must have passed the TY. B.Com./B.M.S./B.B.&I. 
/B.A.F./B.F.M. examina�on. Admission for students of all categories will be on merit. Admission is subject to the rules of 
the state government and University of Mumbai.

M.Com 
( )Accountancy

A student to be eligible for admission to the M.Com Part I course must have passed the TY. B.Com./B.M.S./B.B.&I. 
/B.A.F./B.F.M. examina�on. Admission for students of all categories will be on merit. Admission is subject to the rules of 
the state government and University of Mumbai.

M.A (Educa�on)

Any person who has passed the degree of Bachelor of Arts in Educa�on or Bachelor of Educa�on of this University or a 

degree of another University recognized as equivalent with minimum of 45% and 40% for reserved categories may be 

admi�ed to the Degree of Master of Arts in Educa�on (M.A. in Ed.) a�er having fulfilled the requirements as laid down in 

the Ordinances and Regula�ons as prescribed in the course of studies for the Degree of Master of Educa�on (M.A. in Ed.) 

Circular No. UG/476, dated 17th December, 2009 Ordinance No O.5885

8

Eligibility Criteria of Admission for First Year UG/PG Courses

B.Com.

Commerce

COURSE CRITERIA

12th Passed (Any faculty)

B.Com.
(Accoun�ng & Finance)

12th Passed (Any faculty with minimum 45% for open category & 40% for reserved category) at FIRST A�empt.

B.Com.
(Management Studies)

12th Passed (Any faculty with minimum 45% for open category & 40% for reserved category) or Diploma in any 

Engineering branch in ONE A�empt.

B.Sc.
(Informa�on Technology)

12th Passed (Any faculty with minimum 45% for Open Category & 40% for reserved category) 

Mathema�cs/Sta�s�cs subjects are Compulsory. Repeaters with all subject are allowed.

B.Sc.
(Computer Science)

1 2 t h  P a s s e d  ( S c i e n c e  f a c u l t y  o n l y ) .  M a t h e m a � c s / S t a � s � c s  s u b j e c t s  a r e  C o m p u l s o r y .  

Repeaters are allowed.

B.Sc.
(Data Science)

12th Passed (Any faculty with minimum 45% for Open category & 40% for reserved category) at FIRST A�empt.

Mathema�cs/Sta�s�cs subjects are Compulsory.

B.Sc.
(Hospitality Studies)

12th Passed (Any faculty with minimum 45% for Open category & 40% for reserved category)

B.Sc. ( )Avia�on
12th Passed from Science faculty with minimum 50% at FIRST A�empt.
Mathema�cs/Sta�s�cs, Physics & English subjects are Compulsory.

Passed the degree of Bachelor of Arts in Educa�on or Bachelor of Educa�on of Mumbai University or another University 
recognized as equivalent with minimum of 45% for Open category and 40% for reserved categories may be admi�ed.

M.Com. 
(Advanced Accountancy /

)Business Management

Passed the degree of Bachelor of Commerce or the other Semester based Programmes i.e. Bachelor of Commerce (B & I) 
or Bachelor of Commerce (A & F) or Bachelor of Commerce (FM) or Bachelor of B.M.S. of any recognized University.

M.A (Educa�on)

Passed the degree of Bachelor of Commerce or the other Semester based Programmes i.e. Bachelor of Commerce (B & I) 

or Bachelor of Commerce (A & F) or Bachelor of Commerce (FM) or Bachelor of B.M.S. of any recognized University.

B.A. 12th Passed (Any faculty)

B.A.M.M.C. 12th Passed (Any faculty)

12th Passed (Any faculty with minimum 45% for open category & 40% for reserved category) at FIRST A�empt.B.Com.
(Banking & Insurance)

B.Sc. (Actuarial Science)
12th Passed (with overall 60% & minimum 80%Mathema�cs) at FIRST A�empt.
Mathema�cs/Sta�s�cs subjects are Compulsory.

M.Com.
(Business Management)

12.



Courses Offered

8

Bachelor of Arts in Mul�media & Mass Communica�on -----

-----
Arts

60 

60 Seats

B.A.M.M.C.

(Under Gradua�on and Post Gradua�on) 

----- 60 

Commerce

Bachelor of Commerce 22300001

-----

240 

60 Seats

B.Com.

Bachelor of Commerce in Accoun�ng & Finance 22300002 120B.Com. (A & F)

Bachelor of Commerce in Banking & Insurance 22300003 60

60 Seats

B.Com. (B & I)

Bachelor of Commerce in Management Studies 180B.Com. (Mngt. Studies)

----- 60 

60 Seats----- 60 

Stream Name of the course Abbrevia�on
Programme

Code
Seats

Science

Bachelor of Science in Informa�on Technology 42300003 60

60 Seats

B.Sc. (I.T.)

Bachelor of Science in Computer Science 60B.Sc. (C.S.)

Bachelor of Science in Hospitality Studies 423000081 60

60 Seats

B.Sc. (H.S.)

Bachelor of Science in Actuarial Science ------- 60B.Sc. (A.Sc) Bachelor of Science in Data Science 60 B.Sc. (D.S.)

Bachelor of Science in Avia�on ------- 60 

-------

-------

Maters of Arts in Educa�on

Master of Commerce in Advanced Accountancy

Master of Commerce in Business Management

M.A. (Ed.)

M.Com. (Adv. Acct.)

M.Com. (Buss. Mngt.)

B.Sc. (Avi.)

-----

13.



Introduc�on
B.com is a three-year program. This is designed for the student, who want to perceive their career in the field of Accoun�ng, 
Finance, Banking, Insurance Management, etc. The course covers major areas ranging from fundamental to advanced 
concepts in the subject offered in the course. The student is exposed to business principles, quan�ta�ve analysis, case 
studies, and organiza�onal behavior and various other perspec�ves. The curriculum thus focuses both on academic 
subjects such as sta�s�cs, mathema�cs, and economics, as well as prac�cal business and accounts related subjects, such as 
accountancy, law, management, marke�ng, finance, etc.

Future Prospects
The Programme gives a comprehensive broad-based understanding of the burgeoning world of Commerce, Accountancy 
and Management. The Programme prepares young learners to pursue professional Programmes such as CA, CMA and CS 
and various other governmental exams that prepares them for their future employability. So, the aspirants who have 
completed their Bachelors of Commerce can be get into various department like Legal, Administra�on, Marke�ng, 
Accountancy etc.

Bachelor of Commerce as per  NEP 2020

F.Y.B.Com. (SEM - I)

Commerce

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UBCOMFSI.1

UBCOMFSI.2

UBCOMFSI.2

UBCOMFSI.4

UBCOMFSI.5

UBCOMFSI.7

UBCOMFSI.6.1

Accountancy and Financial Management I

Commerce I

Business Economics I

Business Communica�on I

Environmental Studies I

Mathema�cal and Sta�s�cal Techniques I

Founda�on Course I

Total Credits 20

2

3

3

3

3

3

3

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UBCOMFSII.1

UBCOMFSII.2

UBCOMFSII.3

UBCOMFSII.4

UBCOMFSII.5

UBCOMFSII.7

UBCOMFSII.6.1

Accountancy and Financial Management II

Commerce II

Business Economics II

Business Communica�on II

Environmental Studies II

Mathema�cal and Sta�s�cal Techniques II

Founda�on Course II

Total Credits 20

2

3

3

3

3

3

3

F.Y.B.Com. (SEM - II)

B.Com. (Bachelor of Commerce)

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major

Commerce – I

Accountancy & Financial Management - I

Economics for Professional Careers 

2

2

2

2

2

2

2

2

2

2

2

22

OE
IT Fundamentals of Computer

IT Google Workspace

Fundamental of Starts upVSC

Nego�a�on skillsSEC

Business Communica�on Skills - IAEC

VEC Fundamentals of People's Skills

Indian Knowledge System Series (Generic) - IIKS

CC NSS/DLLE/Sports/Introduc�on to Cultural Ac�vi�es

Total Credit

F.Y.B.Com. (SEM - II)

Level 4.5 Cumula�ve Credit

Semester II

Subject

Major

Commerce - II

Accountancy & Financial Management - II

Economics for Professional Careers

2

2

2

2

2

2

2

2

2

2.

2

22

44

Minor Industry & Services Management

Web Designing

Tourism ManagementVSC

Business Leadership SkillsSEC

HindiAEC

VEC Introduc�on to law to Torts and Consumer Protec�on Act

CC NSS/DLLE/Sports/Introduc�on to Cultural Ac�vi�es

Total Credit

OE
Data Analysis with Excel

UG Cer�ficate

14.

VEC –

CC Introduc�on to Cultural Ac�vi�es



Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UBCOMFSIII.5.01

UBCOMFSIII.6.1

UBCOMFSIII.3

UBCOMFSIII.4

UBCOMFSIII.7

UBCOMFSIII.1

UBCOMFSIII.2.1

Adver�sing I

Founda�on Course - Contemporary Issues - III

Commerce III

Business Economics III

Business Law I

Accountancy and Financial Management III

Financial Accoun�ng and Audi�ng - Introduc�on to Management Accoun�ng

Total Credits 20

3

3

3

3

3

2

3

S.Y.B.Com. (SEM - III)

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UBCOMFSIV.3

UBCOMFSIV.4

UBCOMFSIV.5.01

UBCOMFSIV.6.1

UBCOMFSIV.7

UBCOMFSIV.1

UBCOMFSIV.2.1

Commerce IV

Business Economics IV

Adver�sing II

Founda�on Course - Contemporary Issues IV

Business Law II

Accountancy and Financial Management IV

Financial Accoun�ng and Audi�ng - Audi�ng

Total Credits 20

3

3

3

2

3

3

3

S.Y.B.Com. (SEM - IV)

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

23101

23107

23113

23114

23115

23120

Financial Accoun�ng and Audi�ng VII - Financial Accoun�ng

Financial Accoun�ng and Audi�ng VIII - Cost Accoun�ng

Business Economics V

Commerce V

Direct & Indirect Taxa�on Paper I

Computer System & Applica�ons Paper I

Total Credits 20

3

3

3

3

4

4

T.Y.B.Com. (SEM - V)

15.



Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

23101

23107

23113

23114

23115

23120

Financial Accoun�ng and Audi�ng VII - Financial Accoun�ng

Financial Accoun�ng and Audi�ng VIII - Cost Accoun�ng

Business Economics V

Commerce V

Direct & Indirect Taxa�on Paper I

Computer System & Applica�ons Paper I

Total Credits 20

3

3

4

4

3

3

T.Y.B.Com. (SEM - VI)

Introduc�on

This course is a three-year full-�me program that was introduced by University of Mumbai with the objec�ve to increase 
self-employment and help companies by providing them with suitably trained professionals in the field of accoun�ng and 
finance. The learners specialise in the field of Finance and Accounts ge�ng a closer understanding on a micro level.
Each year is divided into two semesters. The course consists of 40 modules comprising 40 papers. The performance of the 
learners will be evaluated in two components: one component will be the internal assessment carrying 25 marks and the 
second component will be the external examina�on component carrying 75 marks.

Future Prospects

A�er comple�on of the course, opportuni�es in the financial sectors are open to the learners. They can pursue even pursue 
Master's Degree in this field. Learners can join an accoun�ng firm and primarily work as Accoun�ng Assistants, Financial 
Planners, Bankers, Por�olio Managers, Stock Brokers, Traders, Analysts etc. They can even give their Company Secretarial 
and Charter Accoun�ng exams while they are in their final Year.A�er comple�on of the course, opportuni�es in the financial 
sectors are open to the learners. They can pursue even pursue Master's Degree in this field. Learners can join an accoun�ng 
firm and primarily work as Accoun�ng Assistants, Financial Planners, Bankers, Por�olio Managers, Stock Brokers, Traders, 
Analysts etc. They can even give their Company Secretarial and Charter Accoun�ng exams while they are in their final Year.

Bachelor of Commerce : Accoun�ng & Finance as per  NEP 2020

Sr. No. Subject Code Subject Credit Points

1

2

3

4

5

6

7

UA_FFSI.1

UA_FFSI.2

UA_FFSI.3

UA_FFSI.5.1

UA_FFSI.4

UA_FFSI.6

UA_FFSI.7

Financial Accoun�ng (Elements of Financial Accoun�ng) I

Cost Accoun�ng (Introduc�on and Element of Cost) I

Financial Management (Introduc�on to Financial Management) I

Founda�on Course I

Business Communica�on I

Commerce (Business Environment) I

Business Economics I

Total Credits 20

3

3

3

2

3

3

3

F.Y.B.A.F. (SEM - I)

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major
Financial Accoun�ng - I

Audi�ng - I

4

2

2

2

2

2

2

2

2

2

22

OE
IT Fundamentals of Computer 

Voca�onal  Skills in Accoun�ng & Finance Paper - II

VSC

Business Communica�on Skills - I

SEC

AEC

VEC Fundamentals of People's Skills

Indian Knowledge System Series (Generic) - IIKS

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

IT Google Workspace

Voca�onal Skills in Accoun�ng & Finance Paper - I

B.Com. (Bachelor of Commerce in Accounting & Finance) (BAF)

16.



Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UA_FFSII.1

UA_FFSII.7

UA_FFSII.2

UA_FFSII.3

UA_FFSII.5.1

UA_FFSII.4

UA_FFSII.6

Financial Accoun�ng - II (Special Accoun�ng Areas) II

Business Mathema�cs

Audi�ng I (Introduc�on and Planning) I

Innova�ve Financial Services

Founda�on Course - II

Business communica�on - II

Business Law I Business Regulatory Framework) I

Total Credits 20

3

3

2

3

3

3

3

F.Y.B.A.F. (SEM - II)

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UA_FFSIII.1

UA_FFSIII.2

UA_FFSIII.4

UA_FFSIII.8

UA_FFSIII.9

UA_FFSIII.6

UA_FFSIII.7.2

Financial Accoun�ng (Special Accoun�ng Areas) III

Cost Accoun�ng (Methods of Cos�ng) II

Taxa�on II (Direct Taxes Paper I)

Business Law (Business Regulatory Framework) II

Business Economics II

Informa�on Technology in Accountancy I

Founda�on Course - Contemporary Issues - III

Total Credits 20

2

3

3

3

3

3

3

S.Y.B.A.F. (SEM - III)

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UA_FFSIV.1

UA_FFSIV.4

UA_FFSIV.9

UA_FFSIV.2

UA_FFSIV.7.2

UA_FFSIV.8

UA_FFSIV.6

Financial Accoun�ng - IV

Direct Tax

Research Methodology in Accoun�ng & Finance

Management Accoun�ng (Introduc�on to Management Accoun�ng)

Founda�on Course - Contemporary Issues - IV

Business Law III (Company Law) III

IT in Accountancy II

Total Credits 20

3

3

2

3

3

3

3

S.Y.B.A.F. (SEM - IV)

Level Cumula�ve Credit

Semester II

Subject

Major
Financial Accoun�ng II 

Audi�ng II

4

2

2

2

2

2

2

2

2.

2

22

44

Minor Industry & Service Mgt-I

Voca�onal Skills in Accoun�ng & Finance Paper - IIIVSC

Voca�onal  Skills in Accoun�ng & Finance Paper – IVSEC

HindiAEC

VEC Introduc�on to law to Torts and Consumer Protec�on Act

CC

Total Credit

OE

UG Cer�ficate

17.

Web Designing

Data Analysis with Excel

NSS/DLLE/Sports/Introduc�on to Cultural Ac�vi�es



Sr. No. Subject Code Subject Credit Points

1

2

3

4

5

6

44803

44804

44806

44809

44801

44802

Cost Accoun�ng III

Financial Management II

Taxa�on IV (Indirect Taxes II)

Management II (Management Applica�ons)

Financial Accoun�ng V

Financial Accoun�ng VI

Total Credits 20

4

4

3

3

3

3

T.Y.B.A.F. (SEM - V)

Sr. No. Subject Code Subject Credit Points

1

2

3

4

5

6

85601

85607

85604

85603

85602

UA_FFSVI.8

Financial Accoun�ng - VII

Economics Paper III

Taxa�on V (Indirect Taxa�on III)

Financial Management III

Cost Accoun�ng IV

Project Work II

Total Credits 20

4

3

3

3

3

4

T.Y.B.A.F. (SEM - VI)

Introduc�on

Bachelor of Banking & Insurance is a great career choice for those who wish to pursue a career in the banking sector. The aim 
of the course is to provide students with a deep insight into the real world of banking and insurance through theory and 
prac�cal sessions. It not only provides you with theore�cal knowledge but also helps in its prac�cal applica�on and to 
provide ample exposure to students with market reforms, new banking policies and regula�ons, etc. Students are trained 
with the help of presenta�ons, projects and assignments to understand the dynamics of finance in a be�er way.

Future Prospects

A�er the course, the learner has acquired necessary competence to work with banks, insurance companies, and financial 
ins�tu�ons. It has also been es�mated that more than 65 lacs professional will be added in the next 5-6 years in the financial 
sector, thereby crea�ng a gap that can be filled by newly graduated students. The learner can also pursue a master's degree 
related in the field of Banking & Insurance.

Bachelor of Commerce : Banking & Insurance  as per  NEP 2020 B.Com. (Bachelor of Commerce in Banking & Insurance) (BBI)

18.



Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UBIFSI.1

UBIFSI.2

UBIFSI.3

UBIFSI.5.1

UBIFSI.4

UBIFSI.6

UBIFSI.7

Environment and Management of Financial Services

Principles of Management

Financial Accoun�ng I

Founda�on Course I

Business Communica�on I

Business Economics I

Quan�ta�ve Methods I

Total Credits 20

3

3

3

2

3

3

3

F.Y.B.B.I. (SEM - I)

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UBIFSII.3

UBIFSII.6

UBIFSII.1

UBIFSII.2

UBIFSII.4

UBIFSII.7

UBIFSII.5.1

Financial Accoun�ng - II

Organiza�on Behaviour - II

Principle & Prac�ce in Banking & Insurance

Business Law (Business RegulBusiness Lawatory Framework) II

Business Communica�on - II

Quan�ta�ve Method - II

Founda�on Course - II

Total Credits 20

2

3

3

3

3

3

3

F.Y.B.B.I. (SEM - II)

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UBIFSIII.1

UBIFSIII.2

UBIFSIII.3

UBIFSIII.6

UBIFSIII.8

UBIFSIII.9

UBIFSIII.7.2

Financial Management I

Management Accoun�ng

Organiza�onal Behaviour

Informa�on Technology in Banking & Insurance I

Financial Markets

Direct Taxa�on

Founda�on Course - Contemporary Issues - III

Total Credits 20

2

3

3

3

3

3

3

S.Y.B.B.I. (SEM - III)

F.Y.BBI (SEM - I)

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major
Principles and prac�ces of banking and Insurance

Fundamental Accoun�ng I

2

2

2

2

2

2

2

2

2

2

22

OE
Fundamental of Computers 

Applica�on of MS Excel in Business

VSC

Business Communica�on Skills - I

SEC

AEC

VEC Fundamentals of People's Skills

Indian Knowledge System Series (Generic) - IIKS

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

F.Y.BBI. (SEM - II)

Level Cumula�ve Credit

Semester II

Subject

Major
Management Process and Organiza�on Behaviour

Fundamentals of Accoun�ng II

4

2

2

2

2

2

2

2

2.

2

22

44

Minor Industry Service Management

Start UpsVSC

Introduc�on to Digital Marke�ngSEC

HindiAEC

VEC Field Study and Case Study

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

OE

UG Cer�ficate

Google Workspace

Mutual Fund (2) 

19.

Data Analysis with Excel

Web Designing



Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

7

UBIFSIV.2

UBIFSIV.1

UBIFSIV.9

UBIFSIV.3

UBIFSIV.8

UBIFSIV.6

UBIFSIV.7.2

Cost Accoun�ng

Financial Management - II

Business Economics - II

Entrepreneurship Management

Corporate & Securi�es Law

Informa�on Technology in Banking & Insurance II

Founda�on Course - Contemporary Issues - IV

Total Credits 20

2

3

3

3

3

3

3

S.Y.B.B.I. (SEM - IV)

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

23101

23107

23113

23114

23115

23120

Financial Repor�ng and Analysis Corporate Banking and Insurance)

Audi�ng I

Strategic Management

Business Ethics and Corporate Governance

Interna�onal Banking and Finance

Research Methodology

Total Credits 20

4

4

3

3

3

3

T.Y.B.B.I. (SEM - V)

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

85503

85504

85506

85507

85501

UBIFSVI.8

Audi�ng - II

Human Resource Management

Interna�onal Business

Marke�ng in Banking & Insurance

Central Banking

Project in Banking and Insurance

Total Credits 20

3

4

3

3

3

3

T.Y.B.B.I. (SEM - VI)
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Introduc�on

Bachelor of Management Studies (BMS) is a three-year undergraduate program that offers advanced studies in the field of 
management that are necessary to run an organiza�on efficiently. It also provides in-depth knowledge of human resource 
management, economics, and business studies. Learners planning to undertake this course must have team- building 
quali�es and should be able to communicate effec�vely. They should also have knowledge about the current affairs and the 
stock market. Learners learn to cri�cally analyse situa�ons and to solve the complexi�es of management.

B.Com. (Management Studies)  as per NEP 2020

Future Prospects

Learners who complete the course are expected to have lucra�ve employment opportuni�es in private, corporate sector in 
export-import departments, governmental organiza�ons, and all India ins�tu�ons like Export-Import, commercial banks, 
and financial ins�tu�ons, mul�na�onal companies in India and abroad. Learners can start their own consultancy, export-
import units in Foreign Trade.

Sr. No. Subject Code Subjects Credit Points

UBMSFSI.1

UBMSFSI.2

UBMSFSI.3

UBMSFSI.4

UBMSFSI.5.1

UBMSFSI.6

UBMSFSI.7

Introduc�on to Financial Accounts

Business Law

Business Sta�s�cs

Business Communica�on - I

Founda�on Course - I

Founda�on of Human Skills

Business Economics

Total Credits 20

3

3

2

3

3

3

3

F.Y.B.M.S. (SEM - I)

Sr. No. Subject Code Subjects Credit Points

UBMSFSII.2

UBMSFSII.3

UBMSFSII.6

UBMSFSII.7

UBMSFSII.1

UBMSFSII.4

UBMSFSII.5.1

Industrial Law

Business Mathematics

Business Environment

Principles of Management

Principles of Marketing

Business communication - II

Foundation Course - II

Total Credits 20

2

3

3

3

3

3

3

F.Y.B.M.S. (SEM - II)

1

2

3

4

5

6

7

1

2

3

4

5

6

7

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major
Principles of Management - I

Bhara�ya Theory of Management Style

4

2

2

2

2

2

2

2

2

2

22

OE
Introduc�on to Commerce

Business start-up skills

VSC

Business Communica�on Skills - I

SEC

AEC

VEC Founda�on of Behavioural Skills

Indian Knowledge System Series (Generic) - IIKS

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

Level Cumula�ve Credit

Semester II

Subject

Major
Principles of Management - II

Global Management Theories and Styles

4

2

2

2

2

2

2

2

2.

2

22

44

Minor Business Law

Foreign exchange market and deriva�vesVSC

Ms OfficeSEC

Business Communica�on Skills - IIAEC

VEC Field Visit & Case-Studies

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

OE

UG Cer�ficate

Entrepreneurship Management

IT in Business Management

B.M.S. (Bachelor of Management Studies)

F.Y.B.M.S. (SEM - II)

21.

Introduc�on to Human Resource Management

Non banking Financial Companies



Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

UBMSFSIII.6

UBMSFSIII.3.02

UBMSFSIII.4

UBMSFSIII.2

UBMSFSIII.5

Strategic Management

Total Credits 20

3

3

3

2

3

S.Y.B.M.S. (SEM - III)

6

7

UBMSFSIII.1.02

UBMSFSIII.1.04

Corporate Finance

Introduc�on to Cost Accoun�ng 3

3

Finance Group – Elec�ves

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

3

Marke�ng Group - Elec�ves

6

7

UBMSFSIII.1.12

UBMSFSIII.1.10

Organisa�onal Behaviour & HRM

Mo�va�on and Leadership 3

3

Founda�on Course - III2

Business Planning & Entrepreneurial Management

Informa�on Technology in Business Management - I

Accoun�ng for Managerial Decisions

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

UBMSFSIV.4

UBMSFSIV.2

UBMSFSIV.6

UBMSFSIV.5

UBMSFSIV.3.02

Business Research Methods

Total Credits 20

2

3

3

3

3

S.Y.B.M.S. (SEM - IV)

6

7

UBMSFSIV.1.02

UBMSFSIV.1.04

Audi�ng

Corporate Restructuring 3

3

Finance Group – Elec�ves

UBMSFSIV.1.056

7 UBMSFSIV.1.06

Rural Marke�ng

Integrated Marke�ng Communica�on 3

3

Marke�ng Group - Elec�ves

6

7

UBMSFSIV.1.09

UBMSFSIV.1.10

Training & Development in HRM

Human Resource Planning & Informa�on System 3

3

Human Resource Group - Elec�ves

Informa�on Technology in Business Management II

Produc�on & Total Quality Management

Business Economics - II

Founda�on Course -Contemporary Issues - IV

UBMSFSIV.1.05

Human Resource Group - Elec�ves
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Sr. No. Subject Code Subjects Credit Points

S.Y.B.M.S. (SEM - V)

Total Credits 20

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

3

1

2

46001

46002 4

4

Finance Group - Elec�ves

3

4

46003

46006 Commodity and Deriva�ves Market 3

3

5

6

46009

46018

Wealth management

Direct Taxes 3

3

Marke�ng Group - Elec�ves

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

33

4

46004

46007

Service Marke�ng

E-Commerce and Digital Marke�ng 3

3

5

6

46013

46019

Customer Rela�onship Management

Strategic Marke�ng Management 3

3

Human Resource Group – Elec�ves

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

33

4

46008

46011

Strategic Human Resource Management and HR Policies

Performance Management and Career Planning 3

3

5

6

46014

46017

Industrial Rela�ons

Talent & Competency Management 3

3

Investment Analysis and Por�olio Management

Corporate Communica�on & Public Rela�ons

Logis�cs and Supply Chain Management
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Sr. No. Subject Code Subjects Credit Points

S.Y.B.M.S. (SEM - VI)

Total Credits 20

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

3

1

2

86001

UBMSFSVI.5

Operation Research

Project work 4

4

Finance Group - Electives

3

4

86002

86011

Interna�onal Finance

Strategic Financial Management 3

3

5

6

86008

86017

Project Management

Indirect Taxes 3

3

Marke�ng Group - Elec�ves

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

33

4

86003

86006

Brand Management

Retail Management 3

3

5

6

86012

86009

Media Planning & Management

Interna�onal Marke�ng 3

3

Human Resource Group – Elec�ves

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

33

4

86019

86007

Indian Ethos in Management

Organiza�onal Development 3

3

5

6

86004

86010

HRM in Global Perspec�ve

HRM in Service Sector Management 3

3

24.



Introduc�on
BAMMC was formally known before as BMM. In 2019 there was a change in the name and syllabus. It is a three-year 
undergraduate course; each year has two semesters. This course is designed for students to learn in detail about each 
component of mass media and communica�on. In the final year, learner has to choose any one area of specializa�on: 
Journalism or Adver�sing. Apart from Academics seminars, group discussions, workshops, debate and field visits are part of 
this Course. This course curriculum covers a wider area, which comprises closely related fields of communica�on, 
adver�sement, films, public rela�ons, Edi�ng etc.

Future Prospects
A�er gradua�on in mass media, the learner will be eligible for pursuing a Master's degree in Mass Communica�on & 
Journalism, Public rela�on M.Com (Business Management) MBA in Adver�sement and Public Rela�on, MA in Electronic 
Media, MA in Film Communica�on and many other op�ons are open. A�er the gradua�on learners can pick up careers such 
as Radio Jockeying, Event Management, Public Rela�on, Anima�on, Graphics, and Digital Marke�ng. This program will 
equip the learners with professional skills essen�al for making career in Entertainment industry, Cinema, Television, OTT 
Pla�orms, social media pla�orms.

Bachelor of Mul�media & Mass Communica�on as per  NEP 2020

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

BAMMEC-101

BAMMFC-102

BAMMVC-103

BAMMFMC-104

BAMMCA-105

BAMMHM-106

Effec�ve communica�on – I

Founda�on course – I

Visual communica�on

Fundamentals of Mass Communica�on

Current Affairs

History of Media

Total Credits 20

4

4

4

4

2

2

F.Y.B.A.M.M.C. (SEM – I)

Sr. No. Subject Code Subjects Credit Points

BAMMEC-101

BAMMFC-102

BAMMVC-103

BAMMFMC-104

BAMMCA-105

Effec�ve Communica�on – II

Founda�on Course – II

Content Wri�ng

Introduc�on to Adver�sing

Introduc�on to Journalism

Media, Gender & Culture

Total Credits 20

4

4

4

4

2

2

F.Y.B.A.M.M.C. (SEM – II)

BAMMHM-106

1

2

3

4

5

6

Arts

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major

Evolu�on of Communica�on 

Fundamental of Mass Communica�on

Contemporary Affairs

2

2

2

2

2

2

2

2

2

2

2

22

OE
Marke�ng Mix I

Management of Case Study

Visual Communica�onVSC

Introduc�on to Computer ISEC

Communica�on Skills in English (BA)AEC

VEC Fundamentals of People's Skills

Indian Knowledge System Series (Generic) - IIKS

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

Level 4.5 Cumula�ve Credit

Semester II

Subject

Major

Overview of print produc�on

Basic of Radio and television

Introduc�on to New Media

2

2

2

2

2

2

2

2

2

2

2

22

44

Minor  History of Media

Leadership Management

Transla�on SkillsVSC

Introduc�on to Computers IISEC

Communica�on Skills in English (BA)AEC

VEC Hindi

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

OE
Marke�ng Mix II

UG Cer�ficate

F.Y.B.A.M.M.C. (SEM – II)

B.A.M.M.C. (Bachelor of Arts in Mul�media & Mass Communica�on)

25.



Sr. No. Subject Code Subjects Credit Points

BAMMC CCPR-302

BAMMC MS-303

BAMMC IP-304

BAMMC FCO-305

BAMMC CMM-306

Electronic Media - I

Corporate Communica�on and Public Rela�ons

Media Studies

Introduc�on to Photography

Film Communica�on - I

Computers and Mul�media - I (Prac�cal)

Total Credits 20

2

4

4

4

4

2

S.Y.B.A.M.M.C. (SEM – III)

Sr. No. Subject Code Subjects Credit Points

BAMMC EM-4011

BAMMC WEM-402

BAMMC MLE-403

BAMMC MMR-404

BAMMC FCO-405

Electronic Media - II

Wri�ng and Edi�ng for Media

Media Laws and Ethics

Mass Media Research

Film Communica�on II

Computer Mul�media II (Prac�cal)

Total Credits 20

2

4

4

4

4

2

S.Y.B.A.M.M.C. (SEM – IV)

BAMMC CMM-406

BAMMC EM-3011

Sr. No. Subject Code Subjects Credit Points

1

2

BAMMC DRGA-501

BAMMC DRGA-502

Copy Wri�ng

Adver�sing & Marke�ng Research

Total Credits 20

4

4

T.Y.B.A.M.M.C. (SEM – V) (ADVERTISING)

DSE 1 A (Discipline Specific Elec�ves)

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

33

4

BAMMC EAGI 1501

BAMMC EABB 1502

Globaliza�on & Interna�onal Adver�sing

Brand Building 3

3

5

6

BAMMC EAAM 1503

BAMMC EACB 1507

Agency Management

Consumer Behaviour 3

3

1

2

3

4

5

6

1

2

3

4

5

6

26.



Sr. Subject Code Subjects Credit Points

1

2

BAMMC DRGA-601

BAMMC DRGA-602

Digital Media

Adver�sing Design

Total Credits 20

4

4

T.Y.B.A.M.M.C. (SEM – VI) (ADVERTISING)

DSE 1 A (Discipline Specific Elec�ves)

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

33

4

BAMMC EAAC 2601

BAMMC EABM 2602

Adver�sing in Contemporary Society

Brand Management 3

3

5

6

BAMMC EAMP 2603

BAMMC EAEM 2607

Media Planning & Buying

Entertainment & Media Marke�ng 3

3

Sr. No. Subject Code Subjects Credit Points

1

2

BAMMC DRG-501

BAMMC DRG-502

Repor�ng

Inves�ga�ve Journalism

Total Credits 20

4

4

T.Y.B.A.M.M.C. (SEM – V) (JOURNALISM)

DSE 1 A (Discipline Specific Elec�ves)

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

33

4

BAMMC EJWS 1B502

BAMMC EJBF 1B504

Wri�ng and Edi�ng Skills

Business and Financial Journalism 3

3

5

6

BAMMC EJMJ 1B505

BAMMC EJJP 1B507

Mobile Journalism and New Media

Journalism and Public Opinion 3

3

Sr. No. Subject Code Subjects Credit Points

1

2

BAMMC DRGA-601

BAMMC DRGA-602

Digital Media

Newspaper & Magazine Design 

Total Credits 20

4

4

T.Y.B.A.M.M.C. (SEM – VI) (JOURNALISM)

DSE 1 A (Discipline Specific Elec�ves)

6

7

UBMSFSIII.1.05

UBMSFSIII.1.07

Consumer Behaviour

Adver�sing 3

33

4

BAMMC EAAC 2601

BAMMC EABM 2602

Lifestyle Journalism

Photo & Travel Journalism 3

3

5

6

BAMMC EAMP 2603

BAMMC EAEM 2607

Magazine Journalism

Contemporary Issues 3

3

27.



Introduc�on

The Bachelor of Science in Informa�on Technology program was started in 2001 with an aim to make the learners 
employable and impart industry-oriented training. The focus is on core I.T. subjects, areas, discipline and management. This 
is a full-�me course covering six semesters over three years. The course consists of theory and prac�cal, together with 
tutorials, assignments, case studies, projects, seminars and industrial visits. In the third year, learners need to produce 
so�ware projects on the basis of knowledge gained.

Future Prospects

A graduate with a qualified degree of B.Sc. Informa�on Technology is able to get good opportuni�es in a variety of job roles 
in numerous sectors, including public, private and non-profit ones. You can also go for higher studies and can enrol for 
Master’s degree programmes. Those willing to start their professional career immediately a�er comple�ng the B.Sc. course 
can easily find jobs in a variety of sectors, especially in the technical field. Some of the roles offered to IT professionals having 
proper knowledge and understanding of the subject include IT Consultant, IT Support Analyst, Network Engineer, Web 
Designer, So�ware Developer etc.

B.Sc. Informa�on Technology as per  NEP 2020

F.Y.B.Sc. IT (SEM - I)

Sr. No. Subject Code Subjects Credit Points

1

2

3

4

5

6

USIT101

USIT102

USIT103

USIT104

USIT105

Programming Principles with C

Digital Logic and Applica�ons

Fundamentals of Database Management Systems

Computa�onal Logic and Discrete Structure

Technical Communica�on Skills

Programming Principles with C Prac�cal

Total Credits 20

2

2

2

2

2

2

USIT1P1

7 Digital Logic and applica�ons Prac�cal 2USIT1P2

8 Fundamentals of Database Management Systems Prac�cal 2USIT1P3

9 Computa�onal Logic and Discrete structure Prac�cal 2USIT1P4

10 Technical Communica�on Skills Prac�cal 2USIT1P5

Science

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major

Programming with C

Database Management System

Prac�cal 01

2

2

2

2

2

2

2

2

2

2

2

22

OE
Marke�ng Mix 

Case studies in Management

Combina�onal and Sequen�al DesignVSC

Fundamental of Telecommunica�on systemsSEC

Introduc�on to Business Communica�on Skills (B.Sc)AEC

VEC Law Related to Intellectual Property Right

Indian Knowledge System Series (Generic) - IIKS

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

B.Sc.IT (Bachelor of Science in Informa�on Technology)
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Sr. No. Subject Code Subjects Credit Points

USIT201

USIT202

USIT203

USIT204

USIT205

Object Oriented Programming with C++

Fundamentals of Micro Processor and Microcontrollers

Web Applica�ons Development

Numerical Methods

Green IT

Object Oriented Programming with C++ Prac�cal

Total Credits 20

2

2

2

2

2

2

F.Y.B.Sc. IT (SEM - II)

USIT2P1

Fundamentals of Micro Processor and Microcontrollers Prac�cal 2USIT2P2

Web Applica�ons Development Prac�cal 2USIT2P3

Numerical Methods Prac�cal 2USIT2P4

PL/SQL Prac�cal 2USIT2P5

Sr. No. Subject Code Subjects Credit Points

USIT301

USIT302

USIT303

USIT304

USIT305

Python Programming

Data Structures

Computer Networks

Database Management Systems

Applied Mathema�cs

Python Programming Prac�cal

Total Credits 20

2

2

2

2

2

2

S.Y.B.Sc. IT (SEM - III)

USIT3P1

Data Structures Prac�cal 2USIT3P2

Computer Networks Prac�cal 2USIT3P3

Database Management Systems Prac�cal 2USIT3P4

Mobile Programming Prac�cal 2USIT3P5

24

1

2

3

4

5

6

7

8

9

10

1

2

3

4

5

6

7

8

9

10

Level 4.5 Cumula�ve Credit

Semester II

Subject

Major

OOPS with C++

Web Designing

Prac�cal 2

2

2

2

2

2

2

2

2

2

Minor Descrip�ve Sta�s�cs

Leadership Management

Assembly Language ProgrammingVSC

PL/SQLSEC

HindiAEC

VEC
Indian Cons�tu�on/Intellectual Property Rights/
Fundamentals of People Skills

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

OE
Marke�ng Mix II

UG Cer�ficate

2

22

44

2



25

Sr. No. Subject Code Subjects Credit Points

USIT401

USIT402

USIT403

USIT404

USIT405

Core Java

Introduc�on to Embedded Systems

Computer Oriented Sta�s�cal Techniques

So�ware Engineering

Computer Graphics and Anima�on

Core Java Prac�cal

Total Credits 20

2

2

2

2

2

2

S.Y.B.Sc. IT (SEM - IV)

USIT4P1

Introduc�on to Embedded Systems Prac�cal 2USIT4P2

Computer Oriented Sta�s�cal Techniques Prac�cal 2USIT4P3

So�ware Engineering Prac�cal 2USIT4P4

Computer Graphics and Anima�on Prac�cal 2USIT4P5

1

2

3

4

5

6

7

8

9

10

Sr. Subject Code Subjects Credit Points

53701

53702

53703

USIT5P1

USIT5P2

So�ware Project Management

Internet of Things

Advanced Web Programming

Project Disserta�on

Internet of Things Prac�cal

Advanced Web Programming Prac�cal

Total Credits 20

2

2

2

2

2

2

T.Y.B.Sc. IT (SEM - V)

USIT5P3

Ar�ficial Intelligence 253704

Ar�ficial Intelligence Prac�cal 2USIT5P4

Enterprise Java 253706

Enterprise Java Prac�cal 2USIT5P6

1

2

3

4

5

6

7

8

9

10



Sr. No. Subject Code Subjects Credit Points

88701

88702

88703

USIT6P1

USIT6P2

So�ware Quality Assurance

Security in Compu�ng

Business Intelligence

Project Implementa�on

Security in Compu�ng Prac�cal

Business Intelligence Prac�cal

Total Credits 20

2

2

2

2

2

2

T.Y.B.Sc. IT (SEM - VI)

USIT6P3

Advanced Mobile Programming 2USIT6P6

Principles of Geographic Informa�on Systems 288704

Principles of Geographic Informa�on Systems Prac�cal 2USIT6P4

IT Service Management 288706

1

2

3

4

5

6

7

8

9

10

31.



B.Sc. Computer Science as per NEP 2020

Introduc�on

Bachelor of Science in Computer Science makes students ready to work with numerous IT and so�ware companies as it 
focuses on compu�ng methods, programming, and databases. Students during the three-year programme study a wide 
range of subjects such as opera�ng system, number system and codes, control structures, arrays, and func�ons. While the 
computer science courses will form fundamental skills for solving computa�onal problems, the mathema�cs & sta�s�cs 
course will inculcate research-oriented acumen.

Future Prospects

Computer science is one of the most profitable educa�on op�ons for students seeking a challenging and rewarding career. 
Con�nuing advances in informa�on technology create an almost unlimited demand for people with a background in this 
area. Some jobs op�ons a�er the course includes Applica�on Analyst, Database Administrator, Games Developer, 
Informa�on Systems Manager, Systems Analyst, Web Designer etc.

Sr. No. Subject Code Subjects Credit Points

USCS101

USCSP101

USCS102

USCSP102

USCS103

Digital Systems & Architecture

Digital Systems & Architecture – Prac�cal

Introduc�on to Programming with Pythone

Introduc�on to Programming with Python – Prac�cal

LINUX Opera�ng System

LINUX Opera�ng System – Prac�cal

Total Credits 20

1

2

1

2

1

2

F.Y.B.Sc.C.S. (SEM - I)

USCSP103

Open Source Technologies 2USCS104

Open Source Technologies – Prac�cal 1USCSP104

Discrete Mathema�cs 2USCS105

Discrete Mathema�cs – Prac�cal 1USCSP105

1

2

3

4

5

6

7

8

9

10

Descrip�ve Sta�s�cs 2USCS10611

So� Skills 2USCS10713

1USCSP10612 Descrip�ve Sta�s�cs – Prac�cal

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major

Digital Systems and Architectures 

Fundamental of Database Systems

Prac�cal 1

2

2

2

2

2

2

2

2

2

2

2

22

OE

Introduc�on to Programming with PythonVSC

Sta�s�cs with R ProgrammingSEC

Introduc�on to Communica�on skills - IAEC

VEC Intellectual Property Right

Indian Knowledge System Series (Generic) - IIKS

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

B.Sc.C.S. (Bachelor of Science in Computer Science)

32.

Marke�ng Mix 

Case studies in Management



Sr. Subject Code Subjects Credit Points

USCS201

USCSP201

USCS202

USCSP202

USCS203

Design & Analysis of Algorithms

Design & Analysis of Algorithms – Prac�cal

Advanced Python Programming

Advanced Python Programming – Prac�cal

Introduc�on to OOPs using C++

Introduc�on to OOPs using C++ – Prac�cal

Total Credits 20

1

2

1

2

1

2

F.Y.B.Sc.C.S. (SEM - II)

USCSP203

Database Systems 2USCS204

Database Systems – Prac�cal 1USCSP204

Calculus 2USCS205

Calculus – Prac�cal 1USCSP205

Sr. No. Subject Code Subjects Credit Points

USCS301

USCS302

USCS303

USCS304

USCS305

Theory of Computa�on

Core JAVA

Opera�ng System

Database Management Systems

Combinatorics and Graph Theory

Physical Compu�ng and IoT Programming

Total Credits 20

2

2

2

2

2

2

S.Y.B.Sc.C.S. (SEM - III)

USCS306

Skill Enhancement: Web Programming 2USCS307

Prac�cal's of USCS302, USCS303 and USCS304 3USCSP301

Prac�cal's of USCS305, USCS306 and USCS307 3USCSP302

1

2

3

4

5

6

7

8

9

10

1

2

3

4

5

6

7

8

9

Sta�s�cal Methods 2USCS20611

Sta�s�cal Methods – Prac�cal 1USCSP20612

E-Commerce & Digital Marke�ng 2USCS20713

Level 4.5 Cumula�ve Credit

Semester II

Subject

Major

Design and Analysis of Algorithm

Object Oriented Program

Computer Science Prac�cal

2

2

2

2

2

2

2

2

2

2

2

22

44

Minor Descrip�ve Sta�s�cs

Web TechnologyVSC

Advanced Python ProgrammingSEC

HindiAEC

VEC Fundamentals of Peoples Skill

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

OE

UG Cer�ficate

33.

Leadership Management

Marke�ng Mix II



Sr. Subject Code Subjects Credit Points

USCS401

USCS402

USCS403

USCS404

USCS405

Programming with C

Programming with Python II

Linux

Data Structures

Calculus

Sta�s�cal Methods and Tes�ng of Hypothesis

Total Credits 20

2

2

2

2

2

2

S.Y.B.Sc.C.S. (SEM - IV)

USCS406

Prac�cal of USCS201 + USCS202 2USCSP401

Prac�cal of USCS203 + USCS204 2USCSP402

Sr. No. Subject Code Credit Points

USCS501

USCS503

USCS504

USCS506

USCS507

Ar�ficial Intelligence

So�ware Tes�ng and Quality Assurance

Informa�on and Network Security

Web Services

Game Programming

Prac�cal of Elec�ve - I

Total Credits 20

2

2

3

3

3

3

T.Y.B.Sc.C.S. (SEM - V)

USCSP501

Prac�cal of Elec�ve - II 2USCSP502

Project Implementa�on 1USCSP503

Prac�cal of Skill Enhancement: USCS507 1USCSP504

1

2

3

4

5

6

7

8

1

2

3

4

5

6

7

8

9

Subjects
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Sr. No. Subject Code Subjects Credit Points

USCS602

USCS603

1USCS605

USCS606

USCS607

Cloud Compu�ng

Cyber Forensics

Digital Image Processing

Data Science

Ethical Hacking

Prac�cal of Elec�ve - I

Total Credits 20

2

2

3

3

3

3

T.Y.B.Sc.C.S. (SEM - VI)

USCSP601

Prac�cal of Elec�ve - II 2USCSP602

Project Implementa�on 1USCSP603

Prac�cal of Skill Enhancement: USCS607 1USCSP604

B.Sc. (D.S.) (Bachelor of Science in Data Science) - NEP 2020

Introduc�on

Bachelor of Science in Data Science will undertake founda�on modules in Mathema�cs, Communica�on Skills, and choices 
from various courses from Computer Science and Sta�s�cs through a 'blended learning' approach using a strong pla�orm 
on Informa�on and Communica�on (ICT). 
Collabora�ng with industry leaders such as Edept and KPMG has facilitated the provision of industry-oriented projects, 
regular interac�ons with corporate experts, and well-structured industrial visits to enhance prac�cal learning 
opportuni�es.

Future Prospects

Data Science graduates not only are responsible for business analy�cs, they are also involved in building data products and 
so�ware pla�orms, along with developing visualiza�ons and machine learning algorithms. There are top IT companies 
compe�ng with each other to hire Data Science graduates. A few big names include Facebook, Twi�er, Airbnb, Apple, 
LinkedIn, IBM and PayPal among others. There is a great opening for Graduates a�er they complete this course as India has 
gone Digital.

1

2

3

4

5

6

7

8

9
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Sr. No. Subject Code Subjects Credit Points

USDS101

USDS1P1

USDS102

USDS1P2

USDS103

Descrip�ve Sta�s�cs

Descrip�ve Sta�s�cs Prac�cal

Introduc�on to Programming

Introduc�on to Programming Prac�cal

Web Technology

Web Technology Prac�cal

Total Credits 20

2

2

2

2

2

2

F.Y.B.Sc.D.S. (SEM - I)

USDS1P3

Business Communica�on and Informa�on Ethics 2USDS104

ICT Prac�cal 2USDS1P4

Precalculus 2USDS105

Precalculus Tutorials 2USDS1P5

Sr. No. Subject Code Subjects Credit Points

USDS201

USDS2P1

USDS202

USDS2P2

USDS203

Descrip�ve Sta�s�cs

Descrip�ve Sta�s�cs Prac�cal

Introduc�on to Programming

Introduc�on to Programming Prac�cal

Web Technology

Web Technology Prac�cal

Total Credits 20

2

2

2

2

2

2

USDS2P3

Business Communica�on and Informa�on Ethics 2USDS204

ICT Prac�cal 2USDS2P4

Calculus 2USDS205

Calculus Tutorials 2USDS2P5

1

2

3

4

5

6

7

8

9

10

1

2

3

4

5

6

7

8

9

10

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major

Python Programming

Descrip�ve Sta�s�cs

Prac�cal 01

2

2

2

2

2

2

2

2

2

2

2

22

OE
Open Source Technologies

Web Designing

Excel for BusinessVSC

Office Tools for Data Scien�stSEC

Introduc�on to Communica�on skills - IAEC

VEC Intellectual Property Rights

Indian Knowledge System Series (Generic) - I IKS

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

Level 4.5 Cumula�ve Credit

Semester II

Subject

Major

Advanced Python Programming

Database Management System

Prac�cal 02

2

2

2

2

2

2

2

2

2

2

2

22

44

Minor Python Programming 

Advance Excel

Discrete Mathema�csVSC

Web Technology SEC

HindiAEC

VEC Intellectual Property Rights / Fundamentals of Peoples Skill

CC NSS/Sports/Extension/Introduc�on to Cultural Ac�vi�es

Total Credit

OE
Social Media Marke�ng

UG Cer�ficate

F.Y.B.Sc.D.S. (SEM - I)

F.Y.B.Sc.D.S. (SEM - II)

F.Y.B.Sc.D.S. (SEM - II)
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Sr. Subject Code Subjects Credit Points

USDS301

USDS3P1

USDS302

USDS3P2

USDS303

Tes�ng of Hypothesis

SPSS Prac�cal

Data Structures

Data Structures Prac�cal

Microeconomics / Principles of Management

Case Studies on Microeconomics

Total Credits 20

2

2

2

2

2

2

S.Y.B.Sc.D.S. (SEM - III)

USDS3P3

Data Warehousing 2USDS304

Data Warehousing Prac�cal 2USDS3P4

Linear Algebra and Discrete Mathema�cs 2USDS305

Tutorials on Linear Algebra and Discrete Mathema�cs 2USDS3P5

Sr. No. Subject Code Subjects Credit Points

USDS401

USDS4P1

USDS402

USDS4P2

USDS403

Op�miza�on Techniques

Op�miza�on Techniques Prac�cal

Big Data

Big Data Prac�cal

E-Commerce and Business Ethics / Fundamentals of Accoun�ng

MATLAB Prac�cal

Total Credits 20

2

2

2

2

2

2

S.Y.B.Sc.D.S. (SEM - IV)

USDS4P3

Algorithms in Data Science 2USDS404

Algorithms in Data Science Prac�cal 2USDS4P4

Numerical Methods 2USDS405

Numerical Methods Prac�cal 2USDS4P5

1

2

3

4

5

6

7

8

9

10

1

2

3

4

5

6

7

8

9

10
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Sr. Subject Code Subjects Credit Points

USDS501

USDS5P1

USDS502

USDS5P2

USDS503

Ar�ficial Intelligence

Ar�ficial Intelligence Prac�cal

Business Research Methods

Business Research Methods Prac�cal

Data Mining

Data Mining Prac�cal

Total Credits 20

2

2

2

2

2

2

T.Y.B.Sc.D.S. (SEM - V)

USDS5P3

Campus to Corporate 2USDS504

Project Disserta�on 2USDS5P4

Reinforcement Learning 2USDS505a

Data Visualisa�on with Power BI / Tableau 2USDS5P5

Sr. No. Subject Code Subjects Credit Points

USDS601

USDS6P1

USDS602

USDS6P2

USDS603

Machine Learning

Machine Learning Prac�cal

Cloud Compu�ng

Cloud Compu�ng Prac�cal

Internet of Things

Internet of Things Prac�cal

Total Credits 20

2

2

2

2

2

2

T.Y.B.Sc.D.S. (SEM - VI)

USDS6P3

Business Forecas�ng 2USDS604

Business Forecas�ng Prac�cal 2USDS6P4

Knowledge Management 2USDS605c

Project Implementa�on 2USDS6P5

Compulsory (Project Implementa�on)

1

2

3

4

5

6

7

8

9

10

1

2

3

4

5

6

7

8

9

10

38.

B.Sc. (A.S.) (Bachelor of Science in Actuarial Science)

Introduc�on

Bachelor of Science in Actuarial Science is a three-year full-�me gradua�on course, divided into six semesters. The program 
seeks to provide graduates with the knowledge, skills, and the tools necessary to obtain employment as an actuarial 
scien�st. Actuarial science is a discipline that assesses financial risks in the insurance and finance fields, using mathema�cal 
and sta�s�cal methods. Actuarial science applies the mathema�cs of probability and sta�s�cs to define, analyse, and solve 
the financial implica�ons of uncertain future events.

Future Prospects

With a background in actuarial science, one can work as an Actuary, Analysts, Consultant, Product Manager, and Financial 
Adviser. The learner can pursue careers in analy�cs with a background in actuarial science, especially within the Finance, 
Investment Banking & Insurance domains. The current prospects of Actuarial science in India are in field of Insurance. There 
are various consultancies also employing actuaries. It is one of the upcoming fields.

1 Business Awareness Model

Sr. No. Subjects

2 Probability and Mathema�cal Sta�s�cs – I

3 Financial Mathema�cs – I

4 Business Economics – I

5 Prac�cal - I

F.Y. B.Sc.A.S. (SEM - I)

1 Stochas�c Models

Sr. No. Subjects

2 Probability and Mathema�cal Sta�s�cs – II

3 Financial Mathema�cs – II

4 Actuarial Modeling

5 Prac�cal - II

F.Y. B.Sc.A.S. (SEM - II)

1 Business Economics – III

Sr. No. Subjects

2 Life & health Con�ngencies – I

3 Group Insurance

4 Re�rement Benefits

5 Project Work

S.Y. B.Sc.A.S. (SEM - III)

1 Sta�s�cal Methods – I

Sr. No. Subjects

2 Finance and Financial Repor�ng I 

3 Finance  and Investments – I

4 Communica�ons (Theore�cal)

5 Communica�ons (Prac�cal)

S.Y. B.Sc.A.S. (SEM - IV)

#.



B.Sc. Hospitality Studies as per  NEP 2020

B.Sc.(H.S.) (Bachelor of Science in Hospitality Studies)

39.

1 Actuarial Risk Management I

Sr. No. Subjects

2 Life and Health Con�ngencies – II

3 Finance and Investments – II

4 General Insurance

5 Presenta�on & Viva

T.Y. B.Sc.A.S. (SEM - V)

1 Sta�s�cal Methods II

Sr. No. Subjects

2 Finance and Financial Repor�ng II

3 Actuarial Risk Management - II

4 Industry Project Work II

5 Viva

T.Y. B.Sc.A.S. (SEM - VI)

B.Sc. Hospitality Studies as per  NEP 2020

Introduc�on

The Hotel Management program covers two full-�me courses which offer an immersive experience in hotel, catering and 
other affiliated industries. This course prepares learners to take on any of the five core branches in hospitality – food 
produc�on, food and beverage service, front office, in-room dining and housekeeping.
From a management perspec�ve, we equip our learners to learn about human resources management, opera�ons 
management, hospitality laws and managing informa�on systems at the workplace.

Future Prospects

Learners from BSc in Hospitality Studies program will be skilled for all opera�onal and supervisory roles in the five core areas 
of the hotel industry (and affiliate sectors). Learners will be able to take up opera�onal and supervisory roles in areas related 
to food produc�on and service. These would also include ventures where such posi�ons lie outside the hospitality industry. 
Hospitality graduates can work as customer rela�ons execu�ves, kitchen managers, flight kitchen managers, execu�ves in 
food chains, hospital catering etc.

The Department of Hospitality Studies provides one of the Biggest Infrastructure in Mira-Bhayandar with well Designed & 
World Class Training Labs, enabling the acquisi�on of Skills & Knowledge. With experienced Professor for Department of 
Hospitality Studies, Students are provided with Hands-on Training in all the aspects of Hospitality Industry in a Holis�c 
Learning Environment.
Our Ins�tute also strives hard towards a�aining Global Competence with Interna�onal University & Hotel �e-ups for 
Further Studies, Hotel Internships & Placement. Being a part of this Ins�tute Guarantees access to the Best Hotel Industrial 
Connects, Master Classes from Industry Experts, Foreign Placement Opportuni�es, Industrial Visit to Hospitality Sectors, 
Cruise & Airline Industry Placement.
With a Vision to deliver Excellence in the World of Hospitality we also provide Specializa�on in Skill Bartending, Avia�on, 
Mixology, Culinary, Bakery & Confec�onary to enhance the Career Opportunity in all of the Hospitality Sector.

Future Prospects :

Interna�onal Prospects :

SPAIN INTERNSHIP PROGRAM

Internship Includes :
Ÿ Cer�fied Internship in Hotel for 6 months (in all Core Departments – RDM, FPP & SERVICE) – 35/40 hours a week.
Ÿ S�ffen Receivable : Rs. 27,000/- to 30,000/- INR + Over-Time
Ÿ FREE Accommoda�on & Meal (Breakfast, Lunch & Dinner)
Ÿ Total Investment : Rs.1,50,000/- INR (Inclusive of Return Airfare, Insurance & Visa Fees)
Ÿ Es�mated Returns :  Rs.1, 80,000/- INR

MAURITIUS INTERNSHIP PROGRAM

Internship Includes :
Ÿ Internship in Hotel for 6 months (in all Core Departments – RDM, FPP & SERVICE)
Ÿ Internship S�ffen: Rs. 30,000 to 37,000/- INR INR + Over-Time
Ÿ Accommoda�on Payable : Rs. (-) 5000/-  to 7000/- INR (Villa Charges with Duty Meal)
Ÿ Total Invest : Rs.1,50,000/- INR (Inclusive of Return Airfare, Insurance & Visa Fees)
Ÿ  Es�mated Returns : Rs.1,70,000/- INR

USA J1 Visa  (with Placements in 4/5 Star + Michelin Proper�es)
For Final Year Students (Internship + Placement)

Earn 35 LAKH per annum!!!

“Prices Might Fluctuate according to the Seasons or Dura�on for Internship”



Sr. Subject Code Subjects Credit Points

USHO101

USHO103

USHO105

USHO107

USHO102

Food Produc�on & Pa�sserie I

Front Office I

Rooms Division Management (Prac�cal's) I

Informa�on Technology

Food & Beverage Service I

Housekeeping I

Total Credits 20

2

2

1

2

2

2

F.Y.B.Sc.H.S. (SEM - I)

USHO104

Communica�on Skill I (English & French) 2USHO106

Food Safety & Nutri�on 2USHO108

Food Produc�on & Pa�sserie I Prac�cal 2USDS505a

Food & Beverage Service I Prac�cal 2USHO1P2

Informa�on Technology Prac�cal - 1 1USHO1P3

1

2

3

4

5

6

7

8

9

10

11

Sr. No. Subject Code Subjects Credit Points

USHO201

USHO202

USHO203

USHO204

USHO205

Food Produc�on & Pa�sserie II

Food & Beverage Service II

Front Office II

Housekeeping II

Rooms Division Management (Prac�cal's) II

Communica�on Skill II (English & French)

Total Credits 20

2

2

2

2

4

4

F.Y.B.Sc.H.S. (SEM - II)

USHO206

Principles of Hotel Accountancy 2USHO207

Principles of Management 2USHO208

1

2

3

4

5

6

7

8

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major

Fundamentals of Hospitality 1

Fundamentals of Hospitality 2

- -

2

2

2

2

2

2

2

2

2

2

2

22

OE
Google workspace (PR)

Fundamental of Computer

Restaurants Skills (Prac�cal) VSC

Basics of Rooms Division (Prac�cal)  SEC

Introduc�on to Communica�on Skills AEC

VEC Fundamentals of Behavioural Skills

Indian Knowledge System IKS

CC NSS/DLLE/Sports

Total Credit

Level 4.5 Cumula�ve Credit

Semester II

Subject

Major

Accommoda�on Opera�ons I, II, III 

Culinary & Restaurant Opera�on I, II, III 

- -

2

2

2

2

2

2

2

2

2

2

2

22

44

Minor  Basic Food Produc�on service/Basic Room Division

Advanced Excel (OE) / Food Safety & Hygiene

Basic Food Produc�on / Basic front officeVSC

Basic F & B service / Basic HousekeepingSEC

HindiAEC

VEC Ease study and Field visit

CC NSS/DLLE/Sports

Total Credit

OE
Tourism Management

UG Cer�ficate

F.Y.B.Sc.H.S. (SEM - II)
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Sr. No. Subject Code Subjects Credit Points

USHO301

USHO302

USHO303

USHO304

USHO305

Food Produc�on & Pa�sserie III

Food & Beverage Service III

Front Office III

Housekeeping III

Rooms Division Management (Prac�cal's) III

Hotel Accountancy & Cost Control

Total Credits 20

2

2

2

2

4

4

S.Y.B.Sc.H.S. (SEM - III)

USHO306

Hospitality Law & Human Resource Management 2USHO307

Management Informa�on System in Hospitality Industry 2USHO308

Sr. Subject Code Subjects Credit Points

1 USHO401 Industrial Exposure Training (Prac�cal)

Total Credits 20

20

S.Y.B.Sc.H.S. (SEM - IV)

1

2

3

4

5

6

7

8

Sr. Subject Code Subjects Credit Points

USHO501

USHO502

USHO503

USHO504

USHO505

Food Produc�on & Pa�sserie

Food & Beverage Opera�ons Management

Front Office (16)

Housekeeping

Rooms Division Management (Prac�cal)

Corporate English

Total Credits 20

2

2

2

2

4

4

T.Y.B.Sc.H.S. (SEM - V)

USHO506

Environmental & Sustainable Tourism 2USHO507

1

2

3

4

5

6

7
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Sr. No. Subject Code Subjects Credit Points

USHO614

USHO624

USHO634

USHO644

USHO654

Advanced Food Produc�on

Advanced Food and Beverage Opera�ons Management

Advanced Housekeeping

Advanced Front Office

Advanced Bakery & Confec�onery

Corporate English

Total Credits 20

2

2

2

2

4

4

T.Y.B.Sc.H.S. (SEM - VI)

USHO506

Environmental & Sustainable Tourism 2USHO507

1

2

3

4

5

6

7
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Introduc�on

B.Sc. avia�on is an undergraduate program that covers the whole field of avia�on. It includes and deals with all 
fundamentals of the avia�on sector right from airport opera�ons, air regula�on, avia�on weather, airport security & safety 
measures to dangerous goods along with license training of Commercial Pilot training just as the name suggests. 
A B.Sc. avia�on course, when compared to other license avia�on courses, offers a degree plus license, it prepares you for all 
aspects that the avia�on sector demands.
Bsc avia�on course integrated with a CPL is beneficial in equipping a person in terms of avia�on skills and broadens one's 
perspec�ve in the field of specializa�on and management.
Though one can always apply for CPL without necessarily op�ng or having done the Degree of B.Sc. DGCA is the regulatory 
body for B.Sc. + CPL courses.

F.Y. B.Sc.Avi. (SEM – I)

Total Credits 20

1

2

3

4

5

Sr. No. Subject Code Subjects Credit Points

USAV 101 Air Naviga�on I 5

USAV 102 Air Regula�on I 3

USAV 103 Meteorology I 3

USAV 104 Aircra� & Engines I 5

USAV 105 Flying 4

F.Y. B.Sc.Avi. (SEM – II)

Total Credits 20

1

2

3

4

5

Sr. No. Subject Code Subjects Credit Points

USAV 201 Air Naviga�on II 5

USAV 202 Air Regula�on II 3

USAV 203 Meteorology II 3

USAV 204 Aircra� & Engines II 5

USAV 205 Flying 4

Level 4.5 Cumula�ve Credit

Semester I

Subject

Major

- -

- -

- -

2

2

2

2

2

2

2

2

2

2

2

22

OE
- -

- -

- -VSC

- -SEC

- -AEC

VEC Indian Cons�tu�on

Indian Knowledge System Series (Generic) - I IKS

CC Introduc�on to Cultural Ac�vi�es

Total Credit

Level 4.5 Cumula�ve Credit

Semester II

Subject

Major

- -

- -

- -

2

2

2

2

2

2

2

2

2

2

2

22

44

Minor - -

- -

- -VSC

- -SEC

Introduc�on to Communica�on skills - IIAEC

VEC Intellectual Property Rights

CC Introduc�on to Cultural Ac�vi�es

Total Credit

OE
- -

UG Cer�ficate

F.Y. B.Sc.Avi. (SEM – I)

F.Y. B.Sc.Avi. (SEM – II)

B.Sc. Avia�on  as per  NEP 2020 B.Sc.Avi. (Bachelor of Science in Avia�on)

43.

Future Prospects
Bsc avia�on is a 3-year undergraduate course that prepares candidates for the best and on the comple�on of the degree 
promises great career opportuni�es in both private & public sector. Candidates get to work with top airlines and companies 
like Air India, Air Asia, Spice Jet, Indigo, Vistara, Go-Air, Alliance Air, Academic Ins�tutes, Airports, Logis�cs Department and 
more. The candidates can work as Flight a�endants, Air traffic controllers, Cargo Managers, Airport ground duty manager, 
Commercial Pilot & more.

Eligibility
Minimum Eligibility required is an aggregate of 50% score in higher secondary educa�on from a recognized board or 
university with Physics, Mathema�cs and English.



S.Y. B.Sc.Avi. (SEM – III)

Total Credits 20

1

2

3

4

5

Sr. No. Subject Code Subjects Credit Points

USAV 301 Air Naviga�on III 5

USAV 302 Air Regula�on III 3

USAV 303 Meteorology III 3

USAV 304 Aircra� & Engines III 5

USAV 305 Flying 4

S.Y. B.Sc.Avi. (SEM – IV)

Total Credits 20

1

2

3

4

5

Sr. No. Subject Code Subjects Credit Points

USAV 401 Air Naviga�on IV 5

USAV 402 Air Regula�on IV 3

USAV 403 Meteorology IV 3

USAV 404 Aircra� & Engines IV 5

USAV 405 Flying 4

T.Y. B.Sc.Avi. (SEM – V)

Total Credits 20

1

2

3

4

5

Sr. No. Subject Code Subjects Credit Points

USAV 501 Air Naviga�on V 5

USAV 502 Air Regula�on V 3

USAV 503 Meteorology V 3

USAV 504 Aircra� & Engines V 5

USAV 505 Flying 4

T.Y. B.Sc.Avi. (SEM – VI)

Total Credits 20

1

2

3

4

5

Sr. No. Subject Code Subjects Credit Points

USAV 601 Air Naviga�on VI 5

USAV 602 Air Regula�on VI 3

USAV 603 Meteorology VI 3

USAV 604 Aircra� & Engines VI 5

USAV 605 Project 4

Future Prospects
Bsc avia�on is a 3-year undergraduate course that prepares candidates for the best and on the comple�on of the degree 
promises great career opportuni�es in both private & public sector. Candidates get to work with top airlines and companies 
like Air India, Air Asia, Spice Jet, Indigo, Vistara, Go-Air, Alliance Air, Academic Ins�tutes, Airports, Logis�cs Department and 
more. The candidates can work as Flight a�endants, Air traffic controllers, Cargo Managers, Airport ground duty manager, 
Commercial Pilot & more.

Eligibility
Minimum Eligibility required is an aggregate of 50% score in higher secondary educa�on from a recognized board or 
university with Physics, Mathema�cs and English.

44.



M.Com in Advanced Accountancy & M.Com in Business Management

Introduc�on

The University of Mumbai offers Masters of Commerce as a likely extension of the undergraduate course in Commerce i.e. 
B.Com. The most common specializa�ons are in Accountancy, Business Management, Banking & Finance and E-Commerce. 
Till very recently the Masters programme was offered by the University in its department and Ins�tute of Distance 
Educa�on. It is only in the last few years that the University permi�ed its affiliated colleges to offer this program at the 
college level.
The course aims at providing specializa�on to the students in the field of management and accountancy. The course 
contents are designed keeping in view that the course is a natural of the undergraduate course. The syllabus takes care of 
the requirement of the industry as well as the academia.
The faculty at Shree L. R. Tiwari Degree College of Arts, Commerce and Science has understood the course completely to 
build a perfect pla�orm for students and works as a friend, philosopher and a guide. Our College will absolutely become a 
leading college offering the M.Com Course.
Hence, if you have the zest and the endurance to face challenges, the passion to succeed and win and also to commit 
yourself to building a challenging career in management, M.Com. (Business Management) and (Accountancy) is a course 
specially designed for you.

Future Prospects

To create for the students of the University of Mumbai an avenue for employment in the academics and also to benefit 
Industry by providing them with suitably trained persons in the field of Management and Accountancy.
Ÿ To prepare students to exploit ever growing opportuni�es being newly created in the management and Accoun�ng field.
Ÿ To provide adequate basic understanding about management and Accoun�ng educa�on to the students.
Ÿ To give adequate exposure to the opera�onal environment in the field of management.
Ÿ To inculcate training & prac�cal approach by using modern technology amongst the students in the field of 

Management.

Sr.No. Mandatory Subjects Credits

Semester II

Advanced Cost & Management 

Direct & Indirect Taxa�on (Income Tax)

Advanced Financial Accoun�ng

Research Methodology

1.

2.

3.

4.

Advanced Trends in Accoun�ng - I5.

4

4

4

4

2

Sr.No. Elec�ves Any One

1.

2.

3.

Mutual Fund Management and
Wealth Management

Introduc�on to IND AS

Fundamental Analysis for Corporate

4

Total Credits 22

Semester I

M.Com (Advance Accountancy)

Sr.No. Mandatory Subjects Credits

Advanced Cost Accoun�ng

Corporate Finance

Direct & Indirect Taxa�on (Goods & Service Tax)

On Job Training 

1.

2.

3.

4.

Advanced Trends in Accoun�ng - II5.

4

4

4

4

2

Sr.No. Elec�ves Any One

1.

2.

3.

Risk Management

Liquida�on Accoun�ng

Accoun�ng of Housing Society &
Charitable Trust

4

Total Credits 22
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Semester III Semester IV

Standard of Passing

The learner to pass a course shall have to obtain a minimum of 40% marks in aggregate for each course where the course 
consists of Internal Assessment & Semester End Examina�on. The learner shall obtain minimum of 40% marks (i.e. 16 out of 
40) in the Internal Assessment and 40% marks in Semester End Examina�on (i.e. 24 out of 60) separately, to pass the course 
and minimum of Grade E in the project component, wherever applicable to pass a par�cular semester. A learner will be said 
to have passed the course if the learner passes the Internal Assessment & Semester End Examina�on together.

Allowed to Keep Terms (ATKT)

1) A learner shall be allowed to keep term for Semester II irrespec�ve of number of courses of failure in the semester I.
2) A learner shall be allowed to keep term for Semester III if he/she passes each of the semester I and Semester II OR a 
learner fails in not more than two courses of Semester I and not more than two courses of Semester II.

Sr. No. Mandatory Subjects Credits

Corporate Financial Accoun�ng

Advanced Audi�ng

Financial Services

Research Project

1.

2.

3.

4.

Advanced Trends in Accoun�ng – III5.

4

4

4

4

2

Sr.No. Elec�ves Any One

1.

2.

3.

Accoun�ng and Taxa�on of Ecommerce
Industries

Accoun�ng and Taxa�on of Securi�es
and Commodi�es

Opera�ons Research

4

Total Credits 22

Sr.No. Mandatory Subjects Credits

Advanced Financial Management

Interna�onal Financial Repor�ng Standards

Personal Financial Planning

Research Project

1.

2.

3.

4.

4

4

4

6

Sr.No. Elec�ves Any One

1.

2.

3.

Financial Journalism

Audi�ng and Assurance (Accoun�ng Ethics
and Corporate Governance)

Forex (Foreign Exchange Rate Management
and Deriva�ves)

4

Total Credits 22

Semester I Semester II

Sr.No. Mandatory Subjects Credits

Strategic Management 

Human Resource Management

Consumer Behaviour

Research Methodology

1.

2.

3.

4.

Business Ethics5.

4

4

4

4

2

Sr.No. Elec�ves Any One

1.

2.

3.

Organisa�onal Behaviour

Tourism Management

E-Commerce

4Supply Chain Management

22

Sr.No. Mandatory Subjects Credits

Customer Rela�onship Management

Brand Management

Professional Intelligence

On Job Training

1.

2.

3.

4.

4

4

4

4

2

Sr.No. Elec�ves Any One

1.

2.

3.

Indian Cons�tu�on

Informa�on Transfer Skills in Research

Safety & Health Management at Work

4

Total Credits 22

M.Com (Business Management)

Total Quality Management

Personality Development and So� Skills

Total Credits

4.

5.

6.

Hospitality Management 5.

4. Change Management

5.

6.

Career Planning & Development

Indian Business Houses Management Prac�ces

Semester III Semester IV

Sr.No. Mandatory Subjects Credits

Entrepreneurial Management Credits

Marke�ng Strategies and Prac�ces

Stress Management & Consumer Psychology

Social Media Marke�ng

1.

2.

3.

4.

Research Project5.

4

4

4

2

4

Sr.No. Elec�ves Any One

1.

2.

3.

Business Environment

Indian Avia�on Industry

Performance Appraisal

4Green Marke�ng

22

Sr.No. Mandatory Subjects Credits

Corporate Restructuring 

Service Industry

Adver�sing

Research Project

1.

2.

3.

4.

4

4

4

6

Sr.No. Elec�ves Any One

1.

2.

3.

Social Security & Welfare of Employees

Use of ICT in Business

Women Leadership
4

Total Credits 22

Talent Management

Marke�ng Research

Total Credits

4.

5.

6.

4. Indian Ethos in Business Workforce Diversity

5. Media Planning
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VISION

M.A (  in Educa�on)Masters of Arts

MISSION

1 Educa�onal Management & Leadership 6

2 Guidance and Counselling 6

3 Open and Distance Learning 6

4 Economics of Educa�on 6

Sr.No. Subjects Credit Points

Total 30

1 6

2 6

3 6

4

Human Resource Management

Entrepreneurial Management

Organiza�onal Behavior

Project Work - I 6

Sr.No. Subjects Credit Points

Total 24

1 6

2 6

3 6

4

Advanced Sociology of Educa�on

Research Methodology in Educa�on

Teacher Educa�on

Quality Management in Higher Educa�on 6

Semester- II

1 6

2 6

Sr.No. Subjects Credit Points

Total 22

Sr.No. Subjects Credit Points

Total 24

Semester- I Semester- I

Semester- IV 
(One ability enhancement course, one interdisciplinary course/ cross 

disciplinary and one project based course)

5 History of Educa�on 6

10

M.A Educa�on endeavours to:
Ÿ Promote academic excellence and strive to provide quality educa�on. It aims at building a community of teachers and teacher 

educators possessing a sound theore�cal base in the discipline of Educa�on, an ability to analy�cally examine and evaluate the 
knowledge acquired and apply the same in their respec�ve fields.

Ÿ Develop a research orienta�on among students, teachers, and teacher educators, train them in research methodology; 
develop skills for conduc�ng and guiding research and facilita�ng the dissemina�on of research findings among the 
researchers in educa�on.

Ÿ  Train middle-level managers of educa�on to effec�vely manage self and the educa�onal ins�tu�on in their charge.
Ÿ Reach out to other educa�onal ins�tu�ons in the areas of Teaching Technologies, Research Methodology in Social Sciences 

and Educa�onal Management.
Ÿ Conduct and guide research in the field of Educa�on.

Interdisciplinary Courses
Peace Educa�on and Sustainable Development

Project based course(Disserta�on)

Ability Enhancement Courses
Academic Communica�on and Wri�ng

M.A. (Educa�on) Curriculum Framework

Courses Credits External Marks Internal Marks Total Marks

Semester- I (Core Courses)

Advanced Philosophy of Educa�on 06

06

06

06

24

60

60

60

60

240

40

40

40

40

160

100

100

100

100

400

Advanced Psychology of Educa�on

Curriculum Design and Development

ICT in Educa�on

Total

Semester- II (Core Courses)

Advanced Sociology of Educa�on

Research Methodology in Educa�on

Teacher Educa�on

Quality Management in Higher Educa�on

Total

06

06

06

06

24

60

60

60

60

240

40

40

40

40

160

100

100

100

100

400

Semester- III (Elec�ve Courses) (Select any Five)

Modern Trends in Educa�on

Elementaryand Secondary Educa�on

Women Educa�on

Educa�onal Management & Leadership

Total

Guidance and Counselling

Open and Distance Learning

Economics of Educa�on

History of Educa�on

A Community of Excellent Teacher Educators Rooted in Tradi�on, Equipped for the Future.

Our students are to become effec�ve and thinking individuals, ac�vely engaged in life-long learning, problem-solving
with a quest for knowledge, who are able to use their abili�es and skills to realize their roles in society.

06

06

06

06

06

06

06

06

24

60

60

60

60

60

60

60

60

300

40

40

40

40

40

40

40

40

200

100

100

100

100

100

100

100

100

500

Semester- IV (One ability enhancement course, one interdisciplinary course/cross disciplinary and one project based course)

Ability Enhancement Courses (select any one)
1.Theatre in Educa�on
2.Methods and Techniques of Teaching
3.Academic Communica�on and Wri�ng

Interdisciplinary Courses (select any one)
1. Environmental Educa�on and Sustainable Development
2.Peace Educa�on and Sustainable Development
3. Work Educa�on

06

06

40

40

100

100

06

06

Project based course (Disserta�on)

Total

10

22

25

145

75

155

100

300
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VARIOUS COMMITTEES  IN COLLEGE

Shree L. R. Tiwari Degree College has formed various statutory and Non-statutory Commi�ees in the 
ins�tu�on to ensure efficient governance and specialized focus on cri�cal areas such as academics, 
research, and student welfare. They facilitate inclusive decision-making, enhance transparency, and 
ensure accountability. By distribu�ng responsibili�es among dedicated groups, commi�ees promote 
con�nuous quality improvement, regulatory compliance, and effec�ve resource management.

VARIOUS COMMITTEES ARE CONSTITUTED IN THE COLLEGE FOR THE SMOOTH AND EFfiCIENT MANAGEMENT 
OF COLLEGE ACTIVITIES WHICH ARE DIRECTED TOWARDS THE ACHIEVEMENT OF COLLEGE MISSION.

An�-Ragging Commi�ee: The College has a vigilant commi�ee to curb instances of ragging. The 
Commi�ee takes measures to repeatedly remind students of the consequences of ragging, and ensures 
that parents and new students are made aware of their rights. The An�-Ragging Commi�ee is 
cons�tuted in this college to prevent ragging and to take an�-ragging measures as per the guidelines 
issued by the Supreme Court of India and UGC.

Library commi�ee: The library commi�ee consists of a group of persons who are empowered to do 
certain jobs rela�ng to library and administra�on. The library commi�ee includes a chairman, a 
secretary, members or a convener or members

Counselling & Grievance & An� Sexual Harassment Cell: The Grievance Redressal council works 
without diplomacy figuring out the reason for par�cular grievance as soon as it arrives. SLRTDC has 
taken sincere efforts to train the members of council about how to handle grievances. We gather actual 
facts for an effec�ve and correct decision making with alterna�ve course of ac�ons thought during this 
process. Such ac�ons are examined on the exis�ng and future management policies and analyzed for 
keeping a sense of accuracy doing jus�ce to par�es indulging in grievance.

Cultural Commi�ee: The Cultural Commi�ee of Shree L. R. Tiwari College of Arts, Commerce and 
Science endeavors to celebrate the cultural diversity on the campus by organizing pooja / cultural 
performances / special events during various fes�vals and events. The Cultural Associa�on provides 
young minds with a pla�orm not only to cabinet their poten�al talent but also trains them to be market-
ready.

Examina�on Commi�ee: The Examina�on Commi�ee is responsible for prepara�on, administra�on, 
and evalua�on of the examina�on of the UG courses in our college. The Examina�on Commi�ee is also 
responsible for the smooth conduct of exams via offline as well as online mode. The Examina�on 
Commi�ee is also responsible for the conduct of IDOL Examina�on / SET Examina�on.

NSS: The Na�onal Service Scheme (NSS) is a central sector scheme of the Government of India, 
Ministry of Youth Affairs & Sports. he programme aims at ins�lling the idea of social welfare in students, 
and to provide service to society without bias. The NSS volunteers work to ensure that everyone who is 
needy gets help to enhance their standard of living and lead a life of dignity. In doing so, the volunteers 
learn from people in villages how to lead a good life despite the scarcity of resources. It also provides 
help in natural and man-made disasters by providing food, clothing and first aid to the disaster vic�ms.

Seminar and Conference Commi�ee: he Seminar Commi�ee is a standing commi�ee that serves to 
schedule, communicate and oversee monthly seminars hosted by the college, with the purpose of 
increasing research collabora�ons/ analy�cal skills/ compe��ve learning between faculty and 
students of mul�ple disciplines and to promote excellence in future.

ö Develops strategic plans for the college's overall growth and ensures their implementa�on.

ö Monitors financial alloca�ons and oversees the development of academic and infrastructure projects.

Statutory Commi�ees
1.  College Development Commi�ee (CDC)

ö Ensures con�nuous improvement in academic and administra�ve performance.

ö Promotes measures for ins�tu�onal func�oning towards quality enhancement through internaliza�on of quality 

culture.

2.  Internal Quality Assurance Cell (IQAC)

ö Addresses complaints of sexual harassment and ensures a safe campus environment.

ö Conducts awareness programs on sexual harassment and gender sensi�vity.

3.  Internal Complaint Commi�ee & An�-Sexual Harassment Cell

ö Promotes gender equality and women's empowerment through various ini�a�ves and programs.

ö Provides support and counseling for female students and staff.

4.  Women Development and Gender Sensi�za�on Cell

ö Manages the organiza�on and smooth conduct of all internal and external examina�ons.

ö Ensures the integrity and confiden�ality of the examina�on process.

5.  Examina�on Commi�ee

ö Addresses instances of academic dishonesty and enforces disciplinary ac�ons.

ö Handles Right to Informa�on (RTI) applica�ons and ensures transparency in ins�tu�onal opera�ons.

6.  Unfair Means & RTI Cell

ö Facilitates student representa�on and par�cipa�on in the college's decision-making processes.

ö Organizes student ac�vi�es and addresses student issues.

7.  Student Council Commi�ee

ö Resolves grievances of students and staff in a fair and �mely manner.

ö Ensures a harmonious and conducive environment for academic and administra�ve func�ons.

8.  Grievance Redressal Commi�ee

ö Implements measures to prevent ragging and maintains campus discipline.

ö Inves�gates and addresses incidents of ragging and other disciplinary issues.

9.  An�-Ragging & Discipline Commi�ee

ö Engages alumni in the development of the college and fosters a strong alumni network.

ö Organizes alumni events and facilitates mentorship and career guidance for current students.

10.  Alumni Commi�ee

48.



Sports & Gymkhana Commi�ee: The College and Management through the Sports Commi�ee 
encourages students to par�cipate in indoor and outdoor sports events and also par�cipate in inter-
collegiate level events. The ac�vi�es of sports start from the month of August every year, which 
con�nues throughout the academic year. The sports ac�vi�es are advantageous for the students to 
add addi�onal skills along with academic qualifica�on in their profile. The College arranges and 
provides coaching for cricket and football.

Unfair means Commi�ee & RTI Cell: The Commi�ee is authorized to take disciplinary ac�on against a 
student for misconduct during examina�on conducted by the College. They can decide the quantum of 
punishment a�er reviewing the nature of malprac�ces at theory, prac�cal / project report examina�on.

Women Development and Gender sensi�za�on cell: Women empowerment and gender equality are 
the most important requirements for the enlistment and progress of our na�on. The Cell has both the 
faculty and students of the College as its members and works with an aim to create a gender-sensi�zed 
community within the campus as well as in the society. It has been organizing varied academic, 
technical, medical, cultural and social events for the upli�ment of women and spread the real 
importance of gender equality in the society through the College students. The college has cons�tuted 
with Internal Complain Commi�ee for launching complain regarding sexual harassment.

Department of Life Long Learning & Extension (DLLE): DLLE, earlier known as DACEE, a statutory 
department of the University of Mumbai aims to promote a meaningful and sustained rapport between 
the universi�es and the community. DLLE wants to provide a forum and place for the exchange of 
ideas, innova�ons, research and students. Students of DLLE should be the representa�ve voice of 
those tradi�onally underserved and ignored in society. Student's interac�on with such people in 
society makes them aware of the actuality and tribula�ons of their lives making students more 
responsible ci�zens of the country. They start doing their mite to lessen the burden of such 
underprivileged and downtrodden people in the society.

Magazine & Newspaper Commi�ee: The faculty and student representa�ves cons�tute the Magazine 
and Newsle�er Commi�ee. The Commi�ee meets periodically to discuss and select the ar�cles for 
publica�on. Where necessary, it will also commission ar�cles from faculty and others.

Social Outreach and Extension Cell: Aims at serving society for be�erment. The services are 
conducted by teachers and students with the help of NGO's, who undertake various projects arranging 
field trips, organizing workshop etc. The cell works for development of societal growth.

Internal Quality Assurance Cell: The IQAC has been consistently and ac�vely involved in quality 
sustenance and quality enhancement ac�vi�es. It is a par�cipa�ve cell of the SLRTDC that works on 
evolving strategies to remove deficiencies and enhance quality, thus channelizing the efforts of the 
College towards achieving holis�c academic excellence.

Research, Innova�on, Incuba�on & IPR Cell: The research cell has been formed to mo�vate students 
to bring ideas that would change the world. So, with standards of higher educa�on ge�ng higher and 
higher there's an impera�ve need for ins�tu�ons to think outside the box and tap into their innova�ve 
mind-sets.

ö Promotes research ac�vi�es, innova�on, and intellectual property rights awareness.

ö Supports faculty and students in paten�ng and commercializa�on of research outcomes.

Non-Statutory Commi�ees
1.  Research, Innova�on, Incuba�on & IPR Cell

ö Organizes Na�onal Service Scheme ac�vi�es to foster community service and social responsibility among 

students.

ö Encourages student par�cipa�on in various social, cultural, and environmental ini�a�ves.

2.  NSS Commi�ee

ö Coordinates Department of Lifelong Learning and Extension ac�vi�es, promo�ng community engagement.

ö Encourages students to undertake projects that benefit the community and enhance their learning experience.

3.  DLLE Commi�ee

ö Oversees the development and management of sports facili�es and ac�vi�es.

ö Organizes sports events and encourages student par�cipa�on in physical fitness programs.

4.  Sports & Gymkhana Commi�ee

ö Manages the publica�on of the college magazine and newsle�ers.

ö Provides a pla�orm for students and staff to showcase their literary and crea�ve talents.

5.  Magazine and Newsle�er Commi�ee

ö Organizes cultural events and ac�vi�es, promo�ng cultural awareness and par�cipa�on.

ö Encourages students to engage in arts, music, drama, and other cultural pursuits.

6.  Cultural Commi�ee

ö Provides guidance and support for students preparing for compe��ve exams.

ö Addresses issues related to SC/ST students and ensures their academic and social support.

7.  Compe��ve Examina�on Guidance & Equal Opportunity Cell

ö Prepares and monitors the implementa�on of the academic �metable.

ö Ensures op�mal u�liza�on of classrooms and resources for academic ac�vi�es.

8.  Timetable Commi�ee

ö Promotes sustainable prac�ces and environmental awareness on campus.

ö Implements green ini�a�ves and monitors their impact on the campus environment.

9.  Green Campus Commi�ee
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ö Ensures students meet the required a�endance criteria by tracking their a�endance records, iden�fying 

defaulters, and taking necessary ac�ons such as issuing warnings or arranging counselling sessions.

ö Enforces ins�tu�onal a�endance policies, communicates guidelines to students and faculty, and prepares reports 

for academic audits or regulatory compliance.

10. A�endance commi�ee



PROCEDURE FOR ADMISSION

Admission Rules: Students seeking admission to the Degree College must fill the online applica�on 
form available on college website a�er filling in the E-Samarth for first year, second year & M.Com 
students and MKCL for third year student form. Form submission and admission are to be done as per 
the schedule and guidelines given by the University.

University Enrollment: All students joining First Year of all courses and students coming from other 
Universi�es to the Degree College must get themselves enrolled in the University. Learners passing 
10+2 from other than Maharashtra Higher Secondary Board need to procure eligibility. Original H.S.C. 
Mark Sheet or Equivalent Examina�on will also have to be submi�ed to the University for Verifica�on. 
The responsibility for comple�ng the requirements on �me rests with the students, otherwise their 
term will not be granted by the University.

University Ordinances Regarding A�endance Ordinance No. 0.6086: For gran�ng the terms in each 
course, a minimum of 75% a�endance in the theory lectures, prac�cal's, and tutorials will be required 
out of the total number of lectures, prac�cal's, and tutorials in the course conducted during the term. 
Further, it is mandatory for every student to have a minimum of 50% a�endance for each course (paper) 
and average a�endance has to be 75%. On the basis of the above ordinance the College expects a 
student to fulfil the following requirements:
1. The a�endance in theory lectures/prac�cal/tutorials in each course has to be minimum75%.
2. Minimum a�endance of 75% is required for each semester.
3. Par�cipa�on of a student in any extra-curricular ac�vity such as sports, N.C.C., N.S.S., etc. gets 
credited en�re a�endance for the period he/she missed on those grounds. This is, however, course to 
produc�on of cer�ficate of par�cipa�on by the concerned student. At the beginning of the academic 
year, students will have to give in wri�ng an undertaking duly signed by him/her and counter signed by 
his/her parent/guardian, to the effect that he/she would fulfil all the requirements of the College and 
the University stated above.
Prohibi�on of Ragging Act/Ordinance UGC Regula�ons on Curbing the Menace of Ragging in Higher 
Educa�onal Ins�tu�ons 2009.

“Ragging in all its forms is totally banned in this ins�tu�on including in its departments, cons�tuent 
units, all its premises (academic, residen�al, sport, kiosk, canteen and the like) whether located within 
the campus or outside and in all means of transporta�on of students whether public or private.
Ÿ The Ins�tu�on shall take strict ac�on including but not limited to criminal proceeding and/or 

cancella�on of admission against those found guilty of ragging and/or of abe�ng ragging and the 
burden of proof shall lie on the perpetrator of alleged ragging and not on the vic�m.

Ÿ An offence of Ragging may be charged either on a wri�en complaint by the affected or on 
independent finding of the An�-Ragging Squad. The ins�tu�on is bound by the UGC Regula�ons on 
Curbing the Menace of Ragging in Higher Educa�onal Ins�tu�ons 2009." Ragging of any nature by 
any student or any other person is a serious punishable offence and must be reported to 
Warden/Teacher/Principal or Management to immediately curb the menace of ragging.

Ÿ The order of The Honourable Supreme Court of India regarding punishment for ragging is as follows: 
"If any incident of ragging comes to the no�ce of the authority, the concerned student shall be given 
liberty to explain and if his explana�on is not found sa�sfactory, the authority would expel him from 
the ins�tu�on."
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RULES FOR ADMISSION TO DEGREE COLLEGE

Eligibility

Ÿ A student Passing the H. S. C. Examina�on conducted by the Maharashtra state board for secondary 
and higher secondary Educa�on, Mumbai Divisional Board in the six subjects specified below is 
eligible for admission to the First year of the senior College in Arts / science / Commerce course.

Ÿ English Medium
Ÿ Any one of the Modern Indian Languages (Marathi / Hindi etc. Or any one of the Modern European 

(French or German) or any one of the classical languages.
Ÿ Any four of the op�onal subjects for Art's, science and commerce courses as specified by the H. S. C. 

Board.
Ÿ Eligible candidates will be admi�ed directly by the college in merit as per the schedule given by 

University of Mumbai. Reserva�on of seats will be observed as per government rules.

Transfer cer�ficate Rs. 100/-

Fees for Verifica�on of Documents

(vide University circular no. 1854/ 2006) * Fees Amount

Rs. 50/-Bonafide cer�ficate

No Objec�on Cer�ficate Rs. 100/-

Documents to be submi�ed with the applica�on Form:

1) At the �me of admission board or the central board of secondary Educa�on or the Indian School 
cer�ficate Examina�on or anything equivalent examina�on will be admi�ed on merit with produc�on 
of
2) Original Mark sheet for H. S. C examina�on with a photocopy
3) College/ school Leaving cer�ficates or NOC from the previous college
4) Provisional/ Final Eligibility Cer�ficate wherever necessary, and any other cer�ficates that are 
deemed necessary.
5) An ex-student of the college who had le� the college to do the same or any other Course outside, and 
now desires to seek admission to the first-year course in Art's/science/commerce a�er passing the 
HSC examina�on from Mumbai Divisional Board, will be treated as a new / fresh student (I.e. he will not 
be been �tled to the benefits of con�nua�on in the college.)
6) A student who passed the HSC examina�on in the science stream with minimum 2 of the subjects 
from the arts/science/Commerce group will be considered for admission to F. Y. B. A / F.Y.B. Com as per 
the provision of the University of Mumbai Circular.

h�ps://slrtdc.in/about-us/office-charter/

51.

Note: The above fees are subject to revision as per the latest modular obtained from University of  Mumbai.

Transcript Rs. 500/-



1) At the �me of admission board or the central board of secondary Educa�on or the Indian School 
cer�ficate Examina�on or anything equivalent examina�on will be admi�ed on merit with produc�on 
of
2) Original Mark sheet for H. S. C examina�on with a photocopy
3) College/ school Leaving cer�ficates or NOC from the previous college
4) Provisional/ Final Eligibility Cer�ficate wherever necessary, and any other cer�ficates that are 
deemed necessary.
5) An ex-student of the college who had le� the college to do the same or any other Course outside, and 
now desires to seek admission to the first-year course in Art's/science/commerce a�er passing the 
HSC examina�on from Mumbai Divisional Board, will be treated as a new / fresh student (I.e. he will not 
be been �tled to the benefits of con�nua�on in the college.)
6) A student who passed the HSC examina�on in the science stream with minimum 2 of the subjects 
from the arts/science/Commerce group will be considered for admission to F. Y. B. A / F.Y.B. Com as per 
the provision of the University of Mumbai Circular.
7) The applica�on of an overseas students for admission to the college will be entertained only if it is 
forwarded with the recommenda�on le�er of the Indian Diploma�c Mission in his/her country. Such 
applica�on must be accompanied by
• The final school/college cer�ficate examina�on,
• A tes�monial from the principal of the school/college regarding the character of the applicant, and
• A provisional eligibility cer�ficate issued by the University of Mumbai.
8) Students from other Universi�es should provide Migra�on cer�ficate during the �me of admission
9) The applica�on for a migra�on must be accompanied by a transfer cer�ficate, which should be 
Submi�ed during the admission
10) Students receiving a government or college scholarship or any remission in fees must note that the 
grant and con�nuance are subject to good behaviour, regular a�endance, sa�sfactory progress and 
good academic results at college and board.

Transfer Cer�ficate

Ÿ The College is en�tled to charge a fee of  Rs. 100/- for issuing the Transfer Cer�ficate.
Ÿ A Transfer Cer�ficate shall not be granted except for reasons which appear to be sufficient and  

except with the wri�en permission of the Principal of the college which he/she intends to join

Refund of Tui�on, Development and all other fees a�er cancella�on of admission:
The candidates who have taken admission in under graduate courses in Govt. colleges, in Govt. aided 
and unaided courses conducted by affiliated colleges, and recognized Ins�tu�ons may request for 
refund of fees a�er applying in wri�ng for cancella�on of their admission to the course. The refund of 
fees as applicable shall be made on or before 30 day a�er the date of cancella�on and therea�er. The 
percentage of fee for the course shall be refunded to the candidate a�er deduc�ng charges as follows:
i)  All the fee items chargeable for one year are as per as per relevant University circulars for different 
Facul�es (excluding the courses for which the total amount is fixed by other competent authori�es).
ii)  The fee charged towards group insurance and all the fee components to be paid as University share 
(including Vice- Chancellor fund, University fee for sports and cultural ac�vi�es, E-charge, disaster 
management fund, exam fee and Enrollment fee) are non –refundable.
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PERIOD AND PERCENTAGE OF DEDUCTION CHARGES

*Prior to 
commencement of 
academic term and 
instruc�on of the 
course

I II III IV V VI

Up to 20 days a�er 
the commencement 
of academic term of 
the course

Up to 20 days a�er 
the commencement 
of academic term of 
the course

From 21st day up 

to 80 days a�er the 

commencement of 

academic term of 

the course or 

August 31st 

whichever is earlier

Up to 20 days a�er 
the commencement 
of academic term of 
the course

Up to 20 days a�er 
the commencement 
of academic term of 
the course

Rs. 500/ - lump sum
20% of the total 
amount of free      

50% of the total 
amount of free

60% of the total 
amount of free

30% of the total 
amount of free      

100% of the total 
amount of free

iii) Fee collected for Iden�ty card and Library card, admission form and prospectus, enrollment and any other course specific
 fee are not refundable a�er the commencement of the academic term.

Code of conduct for students

Ÿ All students must wear their I-Card at all �mes in the College premises. Students not carrying valid I-
Card may be denied entry in to College premises

Ÿ Student behavior must at no point disturb the conduct of lectures and prac�cal's in their classes. 
There should be no loitering and li�ering.

Ÿ Any form of gambling, smoking, consump�on of alcohol or substance abuse is strictly prohibited in 
the College premises.

Ÿ Students should dress & behave in a manner appropriate for an educa�onal ins�tu�on.
Ÿ Use of mobile phone is strictly prohibited in the class rooms, library, laboratories, and corridors of 

the classroom blocks. In the classrooms, library and laboratories mobiles must be switched off or 
kept on silent mode.

Ÿ All College ac�vi�es require the prior permission of the Principal. No Society or Associa�on shall be 
formed in the College and no person shall be invited to address a mee�ng without the prior 
permission of the Principal.

Ÿ The use of the College Hall, classroom, Audio Visual Room, needs the prior permission.
Ÿ College property must be used with care and cau�on. Banners must be hung at predetermined 

places. Posters are not allowed to be pasted on the walls of the buildings.
Ÿ Students must take responsibility for all their belongings. College does not take any responsibility in 

this regard. All unclaimed books, bags, etc. must be deposited at the College Office.
Ÿ Applica�on for any cer�ficate or any a�esta�on must be routed through the Office.
Ÿ A�endance for all lectures and prac�cal's is compulsory. Absence from lectures and prac�cal's must 

be jus�fied in wri�ng, if illness is the cause; a medical cer�ficate must be submi�ed within 7 days. (As 
minimum a�endance of 75% for lectures as well as prac�cal's is required under University 
Guidelines).

Ÿ All the courses in the Degree College are full �me. The a�endance requirement will not be waived on 
grounds that a student is employed.
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Ÿ No student shall collect any money or contribu�on for picnics, trips, educa�onal visits, charity, or any 
other ac�vity without the prior sanc�on of the Principal.

Ÿ No student shall communicate any informa�on to or write about ma�ers dealing with the College 
administra�on to the press.

Ÿ If for any reason, the con�nuance of a student in the College is, in the opinion of the Principal, 
detrimental to the best interests of the College, the Principal may ask such a student to leave the 
College without giving a reason for his decision which shall be final and binding.

Ÿ Students shall not do anything, either within or outside the College campus that will in any way 
interfere with its orderly administra�on and discipline.

Ÿ  Insubordina�on, inappropriate language or misconduct is not permi�ed.
Ÿ Any specific event of indiscipline will call for disciplinary ac�on.
Ÿ Do not li�er around, leave canteen utensils una�ended a�er ea�ng and use the dust bins diligently.
Ÿ Students joining the College are supposed to accept and observe all the rules and regula�ons of the 

College and to submit to the normal enforcement of the same, to the sa�sfac�on of the Principal 
whose decision in this regard shall be final. In all ma�ers of discipline, the decision of the Principal 
will be final and binding The College has a secure environment with CCTV cameras installed at all 
strategic places and aims to provide the students with an atmosphere conducive to learning.

Ÿ LOITERING in the corridors of the college is STRICTLY PROHIBITED. If any students are found 
loitering in the corridors, he will be penalized.

Ÿ No students should mishandle the college property/furniture/fixtures/electrical gadgets etc.
Ÿ Ragging in the college premises or outside the premises is prohibited and punishable according to 

the “Ragging prohibi�on  Act, 1999”.

A�endance Policy as per University of Mumbai Ordinance 6086

At Shree L. R. Tiwari Degree College of Arts, Commerce & Science, we uphold the highest standards of 
academic discipline and student commitment. In compliance with Ordinance 6086 of the University of 
Mumbai, we ensure that students a�end and ac�vely par�cipate in their academic journey. This 
ordinance replaces the previous Ordinances 119, 120, and 125 and has been effec�ve since the 
academic year 2014-15.
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RULES FOR EXAMINATION

Unfair Means

The college has a strict policy on academic misconduct. Exams are aimed at improved learning to 
mo�vate students for be�er performance and to provide a balanced and fair evalua�on of each 
student. Resor�ng to unfair means prac�ce in examina�ons is a punishable offence apart from being 
viewed as disrespec�ul towards the college and an unacceptable behaviour towards sincere fellow 
candidates.
Consequence of unfair means at examina�ons: Students are warned not to use any unfair means during 
the examina�ons. The College looks upon such acts very strictly. A student may stand to lose the 
academic year due to use of unfair means during the examina�on. It may also result in rus�ca�on.
Mobile phones or Electronic Date Storage Devices (EDSD)
Carrying the above on person by a student is treated as use of unfair means by the student at the 
examina�on and will invite strict disciplinary ac�on even if the phone or EDSD is on silent mode or 
switched off. A mobile phone confiscated during any examina�on will not be returned to the student.
The College does not take responsibility for the loss of any of the above nor would any representa�on 
by the student or her/his parents be entertained by the College authori�es.

A�endance Requirements

Every bonafide student enrolled in a semester program is required to maintain a minimum of 75% 
a�endance, which is calculated as an average of all lectures, tutorials, prac�cal sessions, and other 
academic ac�vi�es

Ÿ Students must a�end at least 50% of each course and ensure an overall 75% a�endance across 
subjects.

Ÿ A�endance credit will be given for academic excursions, field visits, and study tours as prescribed in 
the syllabus.

Ÿ Students represen�ng the college/university in extracurricular/co-curricular ac�vi�es, 
compe��ons, workshops, seminars, and camps will have their absence considered as a�ended, 
provided they have official approval.
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Processing the case of Unfair Means & Consequences:

1)Students alleged to have used unfair means are required to appear before an Unfair Means Inquiry 
Commi�ee (UMIC)

2) Students who have used unfair means are informed to appear before the UMIC vide a le�er from the 
College with details about the date and venue to meet the UMIC when the student has to give an 
explana�on

3) The students are required to bring with them an applica�on addressed to the Principal, sta�ng 
therein the facts related to the alleged us of Unfair Means.

4) During the mee�ng, the students have to answer the queries raised by the commi�ee member, so as 
to allow the commi�ee to ascertain facts.

5) The students are given a chance to explain their case to the Commi�ee during the mee�ng.

6) If the student fails to report for an enquiry, ex party decision will be binding on her/him.

7) The decision of the Commi�ee which may be punishment and penalty, will be communicated to the 
students vide a le�er.

8) Depending upon the decision of the Unfair Means Inquiry Commi�ee, the students have to collect a 
copy of the result as no�fied.

9) Students using unfair means at any examina�on shall not be re-admi�ed to the college.

10) The malprac�ces in examina�on are dealt by the college as per the Maharashtra Act XXXI of 1982 
and procedures and guidelines issued by University of Mumbai No�fica�on (Ordinance .5050)

11) As per the rules, an Unfair Means Inquiry Commi�ee is cons�tuted by the college. The Commi�ee is 
authorized to take disciplinary ac�on for resor�ng to malprac�ces during examina�on conducted by 
the college.

A�endance Commi�ee
The commi�ee maintains a�endance records, issues �mely warnings, and handles a�endance-related 
grievances.

Warning System and Monitoring
To help students maintain the required a�endance percentage, the following measures will be taken:

1. Monthly Monitoring: A�endance lists will be displayed on the college no�ce board at the beginning 
of each month.

2. Warning Le�ers: Students falling short of a�endance will receive wri�en warnings at least twice 
per semester.

3. Counseling Sessions: Defaul�ng students will be called for counseling sessions, and if required, 
their parents/guardians will also be involved.

4. Student Undertaking: At the �me of admission, students (and their parents, where necessary) must 
sign an undertaking acknowledging their understanding of the a�endance policy and its 
consequences.

Condona�on of A�endance Shortage
In excep�onal circumstances, the Principal/Director/Head of the college/ins�tute/university 
department has the authority to condone up to an addi�onal 25% of a�endance based on valid reasons 
and recommenda�ons from the A�endance Commi�ee.

Valid reasons for condona�on include:
Ÿ Student's illness, supported by medical documenta�on
Ÿ Illness or demise of a parent, with appropriate documenta�on
Ÿ Any other genuine hardship, verified by the A�endance Commi�ee

A personal hearing will be given to each student before a final decision is made regarding condona�on.

Denial of Term and Examina�on Restric�ons
Students failing to meet the required a�endance criteria will not be allowed to keep terms and will be 
ineligible to appear for examina�ons. The process includes:

1. The A�endance Commi�ee will recommend names of students who are not allowed to keep terms.
2. A final list of defaul�ng students will be displayed on the college no�ce board.
3. Students may appeal this decision within three days of the list being published.
4. A�er appeals are reviewed, the college will no�fy the Examina�on Controller, who will withdraw 

the examina�on forms of non-eligible students at least 10 days before the examina�on.

Appeal Process for Students
Students whose terms are denied may submit an appeal to the Controller of Examina�ons within three 
days of receiving in�ma�on. The appeal process includes:

Ÿ Submission of a prescribed appeal form along with the required fee.
Ÿ A formal hearing before the Appeals Commi�ee.
Ÿ The final decision of the Appeals Commi�ee will be binding and communicated to the student.



SCHEMES OF EXAMINATION

1)  Revalua�on:
The direc�ves of Mumbai University should be followed by students wishing to apply for Revalua�on of 
papers. This may be done manually or by using the online mode, as the case may be.

2)  Credit Based Evalua�on System
The Performance of the learners will be evaluated at the Semester End Examina�on carrying 100 marks 
for all the subjects except Founda�on course.
The Founda�on Course paper will be evaluated in two components. On component will be the Internal 
Assessment Component carrying 25% marks (Project) and the second component will be the Semester 
End Examina�on component carrying 75% marks. Semester End Examina�on – 100 Marks Dura�on: 
These examina�ons shall be of 3 hours

3)  Passing Standard
The learners to pass a course shall have to obtain the minimum of 40% marks in aggregate for each 
course in all subjects except Founda�on Course.
In the subject of Founda�on Course, the learner shall have to obtain minimum of 40% marks (i.e. 10 out 
of 25) in project work and 40% marks in the Semester End Examina�on (i.e. 30 out of 75) separately to 
pass. A learner will be said to have passed in the subject if the learner passes the Internal Assessment 
(Project Work) and Semester End Examina�on together

Performance Grading as per NEP 2020: 
Le�er grade and their equivalent grade point for first year students

SEMESTER GPA/Program CGPA % MARKS Alpha Sign/Le�er Grade Result Grading Point

9.00-10.00

8.00-<9.00

7.00-<8.00

6.00-<7.00

5.50-<6.00

5.00-<5.50

4.00-<5.00

Below 4.00

Ab (Absent)

90.0-100

80.0-<90.0

70.0-<80.0

60.0-<70.0

55.0-<60.0

50.0-<55.0

40.0-<50.0

Below 40

O (Outstanding)

A+ (Excellent)

A (Very Good)

B+ (Good)

B (Above Average)

C (Average)

P (Pass)

F (Fail)

Absent

10

9

8

7

6

5

4

0

0
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The University of Mumbai currently follows the Choice-Based Credit System (CBCS) for its 
undergraduate and postgraduate courses. The CBCS allows students to choose from a variety of 
courses, including core courses, elec�ve courses, and interdisciplinary op�ons, providing them with 
flexibility in shaping their academic journey.

This system enables students to accumulate credits based on their course selec�on and performance, 
fostering a more personalized learning experience and giving them the ability to choose subjects 
aligned with their interests and career goals.

Passing Standard (NON NEP2020)

The learners to pass a course shall have to obtain the minimum of 40% marks in aggregate for each 
course in all subjects except Founda�on Course.

In the subject of Founda�on Course, the learner shall have to obtain minimum of 40% marks (i.e. 10 out 
of 25) in project work and 40% marks in the Semester End Examina�on (i.e. 30 out of 75) separately to 
pass. A learner will be said to have passed in the subject if the learner passes the Internal Assessment 
(Project Work) and Semester End Examina�on together

Performance Grading (Non NEP)                                                                                              

Percentage of Marks Obtained                                                                                    Grade Point                                                                        Grade                                                                        Performance                                                                        

80.00 & above

70 – 79.99

60 – 69.99

55 – 59.99

50 – 54.99

45 – 49.99

40 – 44.99

Less than 40                                                                                

10

9

8

7

6

5

4

0                                                                               

O

A+

A

B+

B

C

D

F                                                                              

Outstanding

Excellent

Very Good

Good

Above Average

Average

Pass

Fail

                                                                             



Second Year & Third Year B Com.

Examina�on will be conducted by College in accordance with the rules and regula�on of University of 
Mumbai and circulars issued by it from �me to �me. The students are required to appear for following 
examina�on during an academic year:
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Le�er grade and their equivalent grade point for second year & third year students

Human Resource Management Grade Point Grade Performance

80.00 and above

70 – 79.99

60 – 69.99

55 – 59.99

50 – 54.99

45 – 49.99

40 – 44.99

Less than 40

10

9

8

7

6

5

4

0

o

A+

A

B+

B

C

D

F

Outstanding

Excellent

Very Good

Good

Above Average

Average

Pass

Fail

External - 60 Marks

Internal - 40 Marks

Semester End Examina�on

Con�nuous Assessment

As per the university of Mumbai Circular (No.: AAMS_UGS/ICC/2024-25/01) 19th April 2024 the 
Scheme of Evalua�on for UG/PG shall be as follows:

Undergraduates Courses :

Note: Individual Passing In Internal & External Examina�on

External - 50 Marks

Internal - 50 Marks

Semester End Examina�on

Con�nuous Assessment

Post Graduates Courses :

Note: Individual Passing In Internal & External Examina�on

Performance Grading (Exis�ng): 

Sr. No.                                                                              Par�cular                                                           Exam Type                                                                        
Month of Exam

 (Tenta�ve)                                                              

1.

2.                                                                         

ODD Semester College /

University Exam
 Wri�en Exam

Wri�en Exam

100 Marks

100 Marks

200 Marks                                                                             

Total Marks

Per SEM

EVEN Semester College/
University Exam

 October/November

March/April

Total

For Second Year & Third Year Self Finance Courses :

Sr. 
No.                                                                              

Par�cular                                                           Exam Type                                                                        
Month of Exam

 (Tenta�ve)                                                              

1.

2.

3.

4.                                                       

Class Test
 A Wri�en Exam

A�endance &
Other Ac�vi�es

20 Marks

05 Marks                                                                       

Total Marks

Per SEM

ODD Semester College/
University Exam

 September

Class Test

Even Semester College/

University Exam

 October/
November

 February

 April/May

 TOTAL

75 Marks                                                                       

20 Marks

05 Marks                                                                       

75 Marks                                                                       

200 Marks                                                                       

 A Wri�en Exam

 A Wri�en Exam
A�endance &

Other Ac�vi�es

 A Wri�en Exam

The responsibility of evalua�on during the first 4 Semesters shall rest with the College wherein the 

students are admi�ed for the course. The College shall carry out the internal assessment for the papers 

in Semester V & VI, while the University shall conduct the Semester end examina�on for these two 

Semesters. The Internal assessment marks of students appearing for Semester V & VI shall be sent to 

the University by the respec�ve College before the commencement of the respec�ve Semester End 

examina�on.



For. Second Year & Third Year B Com.

Examina�on will be conducted by College in accordance with the rules and regula�on of University of 
Mumbai and circulars issued by it from �me to �me. The students are required to appear for following 
examina�on during an academic year:

Exam Type Month of Exam (Tenta�ve) Total Marks

1st Semester University Exam

2nd Semester University Exam

A Wri�en Exam

A Wri�en Exam

October / November

March / April

100 Marks

100 Marks

Par�cularSr. No.

Total 200 Marks

PERFORMANCE GRADING

The performance of the learners will be evaluated in two Components. On component will be the 
Internal Assessment Component carrying 25% marks and the second component will be the Semester-
wise End Examina�on component carrying 75% marks. The alloca�on of marks for the Internal 
Assessment and Semester End Examina�ons will be as shown below: -
A) Internal Assessment: 25%
B) Semester End Examina�on: 75%
Examina�on for self-financed courses will be conducted by College in accordance with rules and 
regula�on of University of Mumbai and circulars issued by it from �me to �me. The students are 
required to appear for following examina�on during an academic year:

For Second Year & Third Year B.A.F./ B.B.I. / B.M. S/B.A.M.M.C/ B.Sc. IT/ B.Sc. 
C. S/B.Sc. H.S/ B.Sc. Data Science/ B.Sc. Actuarial Science/B.Sc. Avia�on

1

2

Exam Type Month of Exam (Tenta�ve) Total Marks

Internal Examina�on

1st Semester University Exam

Par�cularSr. No.

1

2

3

4

Internal Examina�on

2nd Semester University Exam

A Wri�en Exam A�endance & Other Ac�vi�es

A Wri�en Exam

A Wri�en Exam A�endance & Other Ac�vi�es

A Wri�en Exam

October

December

March

April / May

20 Marks - 05 Marks

75 Marks

20 Marks - 05 Marks

75 Marks

The responsibility of evalua�on during the first 4 Semesters shall rest with the College wherein the 
students are admi�ed for the course. The College shall carry out the internal assessment for the papers 
in Semester V & VI, while the University shall conduct the Semester end examina�on for these two 
Semesters. The Internal assessment marks of students appearing for Semester V & VI shall be sent to 
the University by the respec�ve College before the commencement of the respec�ve Semester End 
examina�on.

58.

Scheme Of Evalua�on under NEP 2020

Undergraduates Courses :

External – 30/60 Marks (2/4 Credits)

Internal – 20/40 Marks ( 2/4 Credits)

Note : Individual Passing In Internal & External Examina�on

Semester End Examina�on

Con�nuous Assessment

Post Graduates Courses :

External – 25/50 Marks

Internal -  25/50 Marks

Note : Individual Passing In Internal & External Examina�on

Semester End Examina�on

Con�nuous Assessment

Post Graduates Courses :

Semester GPA/
Program CGPA                                                                              

% MARKS
Alpha Sign/Le�er

Grade Result
Grading Point                                                           

9.00-10.00

8.00-<9.00

7.00-<8.00

6.00-<7.00

5.50-<6.00

5.00-<5.50

4.00-<5.00

Below 4.00

Ab (Absent)

90.0-100

80.0-<90.0

70.0-<80.0

60.0-<70.0

55.0-<60.0

50.0-<55.0

40.0-<50.0

Below 40

O (Outstanding)

A+ (Excellent)

A (Very Good)

B+ (Good)

B (Above Average)

C (Average)

P (Pass)

F (Fail)

Absent

10

9

8

7

6

5

4

0

0

Passing Standard

Credit : 02 (Total 50 Marks) The learners to pass a course shall have to obtain a minimum of 40% marks in aggregate for each 

course where the course consists of Internal Assessment and Semester End Examina�on. The learners shall obtain minimum 

of 40% marks (i.e., 08 out of 20) in the Internal Assessment and 40% marks in Semester End Examina�on (i.e., 12 Out of 30) 

separately, to pass the course and minimum of Grade E to pass a par�cular semester. A learner will be said to have passed the 

course if the learner passes individually in the Internal Assessment as well as Semester End Examina�on. 

Credit : 04 (Total 100 Marks) The learners to pass a course shall have to obtain a minimum of 40% marks in aggregate for 

each course where the course consists of Internal Assessment and Semester End Examina�on. The learners shall obtain 

minimum of 40% marks (i.e., 16 out of 40) in the Internal Assessment and 40% marks in Semester End Examina�on (i.e., 24 

Out of 60) separately, to pass the course and minimum of Grade E to pass a par�cular semester A learner will be said to have 

passed the course if the learner passes individually in the Internal Assessment as well as Semester End Examina�on.



A.T.K.T. RULES (Allowed to keep Terms)

Amended R.8438 Eligibility for Admission to all the Under Graduate Programs (aided and non-aided) 
in the Facul�es of Arts, Science and Commerce under Credit Based Semester and Grading System.

i) Eligibility criteria for a learner, to be admi�ed in Semester V (Third year) of UG programs in Facul�es of 
Arts and Commerce is amended as follows,
 a) Shall have passed Semester I, II, III and IV in full 

OR
 b) Shall have passed Semester I and II in full and secured ATKT in the Second year by failing in not more 
than Two Courses in each of Semester III and Semester IV 

OR
 c) Shall have Secured ATKT in First Year by failing in not more than Two Courses in each of Semester I 
and Semester II and have passed Semester III and Semester IV in full

ii) Eligibility for admission to Semester V (Third year) of UG programs in Faculty of Science is amended as 
follows, 
Learner shall have passed Semester I, II, III and IV in full

 OR 
iii) Learner shall have passed Semester I and Semester II in full and secured ATKT in Second Year by 
failing in 
For programs with 900 and above marks in not more than Three Courses in each of Semester III and IV 

For programs with less than 900 marks in not more than Three Courses with not more than total 200 
marks in each of Semester III &IV 

OR 
Learner shall have passed Semester III and Semester IV in full and secured ATKT in First Year by failing 
in,
 
For programs with 900 and above marks in not more than Three Courses in each of Semester I and II

For programs with less than 900 marks in not more than Three Courses with not more than total 200 
marks in each of Semester I & II. 

iv) Amended R.8439 Addi�onal Examina�on for Semester I and Semester II be held a�er the conduct of 
Semester II Examina�on in March/ April every year and Addi�onal Examina�on for Semester III and 
Semester IV be held a�er the conduct of Semester IV Examina�on in March / April every year. 
However, Addi�onal Examina�on for Semester II and Semester IV be held a�er 20 days and before 40 
days from the date of declara�on of result of the respec�ve Semester End Examina�on.
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Unfair Means & RTI Cell

The college has a strict policy on academic misconduct. Exams are aimed at improved learning to 

mo�vate students for be�er performance and to provide a balanced and fair evalua�on of each 

student. Resor�ng to unfair means prac�ce in examina�ons is a punishable offence apart from being 

viewed as disrespec�ul towards the college and an unacceptable behavior towards sincere fellow 

candidates.The malprac�ces in examina�on are dealt by the college as per the Maharashtra ACT XXXI 

of 1982 and procedures and guidelines issued by University Of Mumbai 

No�fica�ons(Ordinance .5050).

Aim of the Commi�ee

To set an inquiry behind the purpose of resor�ng to unfair means during examina�ons by following the 

procedure and guidelines issued by University of Mumbai. Objec�ves of the Commi�ee

Ÿ To inves�gate the cases of unfair means during examina�ons.

Ÿ To conduct unbiased inves�ga�on against any unfair means case.

Ÿ To recommend ac�on/s to the Principal regarding unfair cases

Ÿ To be unbiased and maintain honesty and transparency regarding any unfair means cases.

Ÿ To maintain overall discipline while dealing with unfair means prac�ces in examina�ons in the 

college. Procedure for Inves�ga�on In Case Of Malprac�ces

A student who is caught talking in the classroom during the examina�on, possession of any electronic 

equipment(s)/mobile/smartwatch or is found resor�ng to any of the acts listed below will be treated as 

the case of use of unfair means.

The Junior Supervisor/Block Supervisor shall prepare a report about the use of unfair means resorted 

by the student and the student will also prepare and submit his/her statement in the format prescribed. 

The JS/BS shall take away the original answer book of the student and shall issue the new answer book 

to the student and submit original answer sheet separately to the Senior Supervisor. The Senior 

Supervisor shall forward the answer books, his report along with the report of the JS, undertaking and 

Statement of the Student in a separate sealed envelope to the Chief Conductor who shall hand over the 

envelope to the Chairperson of the Unfair Means Inquiry Commi�ee with due acknowledgement.

The candidate may be served a show cause no�ce and made aware of the charges/allega�ons reported 

against him to prepare his/her defence at the �me of his/her appearance before the Unfair Means 

Inquiry Commi�ee and informing him/her thereby, of the proposed ac�on to be taken in his/her case 

with a request to reply to the show cause no�ce as to why the ac�on proposed under it should not be 

taken against him/her.
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The student may submit his/her defence in wri�ng to the commi�ee before or during the mee�ng. The 

reply received by the Commi�ee from the candidate when he/she appears before it and the oral 

submissions/clarifica�ons given by the student, will be considered by the Commi�ee and the 

commi�ee shall submit its final recommenda�on i.e. findings to the Principal based on the evidence 

before the commi�ee.

The punishment finally awarded can be equal to or less than what is men�oned in the show cause 

no�ce, but not more than what is men�oned therein.

The College Unfair Means Inquiry Commi�ee is a recommendatory body. The Principal has to exercise 

his/her power U/S 87 of the Mumbai University Act, 1974 and issue final order.

The Broad Categories of Unfair means Resorted to by Students at the University/College/Ins�tu�on 

Examina�ons and the Quantum of Punishment for each category thereof as per the rules, an Unfair 

Means Inquiry Commi�ee is cons�tuted by the college. The Commi�ee is authorized to take 

disciplinary ac�on for resor�ng to malprac�ces during examina�on conducted by the college.



Shree L. R. Tiwari Junior College, is an educa�onal ins�tu�on located in Mira Road, Mumbai, India. 
Here are some key details about the college:

1. Establishment and Affilia�on : Shree L. R. Tiwari Junior College is part of the Rahul Educa�on 
Group and offers programs recognized by the Maharashtra State Board of Secondary and Higher 
Secondary Educa�on.

2. Programs Offered : The college provides a variety of academic streams for students in the 11th and 
12th grades (Junior College level), including:
- Science: Emphasizes subjects like Physics, Chemistry, Biology, and Mathema�cs. IT , Computer 
science , Psychology, etc

- Commerce : Focuses on subjects such as Accoun�ng, OCM, Economics, and Mathema�cs, Secretarial 
Prac�ce, etc.

3. Facili�es : The college is equipped with modern facili�es to support students' educa�onal needs, 
including well-equipped laboratories, a library with a diverse collec�on of books, and computer labs.

4. Extracurricular Ac�vi�es : Students have opportuni�es to par�cipate in various extracurricular 
ac�vi�es, including sports, cultural events, and clubs. These ac�vi�es help in the holis�c development 
of students.

5. Career Guidance and Counselling : The college provides career guidance and counselling services to 
help students make informed decisions about their future educa�onal and career paths.

6. Community and Culture : The ins�tu�on fosters a suppor�ve and inclusive community, encouraging 
students to engage in social and cultural ac�vi�es that promote personal growth and social 
responsibility.

7.  Admission Process : Admissions to the junior college typically follow the guidelines and schedule set 
by the Maharashtra State Board. Prospec�ve students need to submit their academic records and may 
be required to par�cipate in an admission process specific to the college.

About Junior College
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COLLEGE INFRASTRUCTURE

Library

The college has a well-equipped library which has a 
wide range of books, magazines and Journals 
pertaining to various subjects. It has open Access 
system which facilitates easy availability of books for 
students to develop their reading habits. Each 
sec�on is well-equipped with encyclopaedias, 
dic�onaries, dailies and periodicals.

Computer Lab

The college has hi-tech computer lab with the 
modern so�ware having the latest version. This is 
u�lized by students and Facul�es of all the courses 
in the allo�ed Time. It is supervised by IT experts. 
Availability of Online Teaching aids and Webinars 
are conducted with the help of IT experts. The 
college has its own MCB app for conduc�ng exams 
and Webinars.

Audio-visual lab

The audio-visual laboratory is used for screening 
educa�onal films, being equipped with the facility of 
LCD projectors and audio systems.

Gymkhana

A well-equipped gymkhana is set up for students 
who are trained under the guidance of an expert 
instructor. Students use it for playing Indoor games 
like table tennis, carom, chess.
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Junior College Ac�vites
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CAMPUS ACTIVITIES

Utsav means cheerfulness liveliness and overall fun. It is a pla�orm given for the students to showcase 
their different talents and enjoy the flamboyant crowd united at Utsav. It is an intercollegiate fes�val 
organized by Rahul group of school and colleges where many celebri�es are invited. Utsav gladly invites 
number of colleges to compete and win cash prizes, cer�ficates, trophies and awards for numerous 
events ranging from literary, sports, dance, music, drama�cs and ar�s�c ones. The whole affair has 
been consistently supported by various sponsors like DCB bank, Chrome electronics, CAT Classes etc. 
It is a frui�ul experience and it also gave the student a grand pla�orm to enhance and develop a 
debonair personality. The event closes down with a rock and roll environment and rhymic crowd with 
DJ night.
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ANNUAL SPORTS DAY

Glorifying the cu�ng edges of Victory Shree L.R. Tiwari Degree college of Arts, Commerce and Science 
organized its most highly awaited annual Sports week. The program was inaugurated by our Chairman 
Sir. Majority of the students par�cipated in various events with great enthusiasm.
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WEBINARS AND ACTIVITIES CONDUCTED

GLIMPSES OF WEBINARS AND ACTIVITIES CONDUCTED
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The Flagship Events Spotlight

Utsav, Carpedium, Technova & Udyam



TRAINING & PLACEMENT
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OUR RECRUITERS

Since 1992

OUR PLACEMENT PARTNERS



MOUs
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Interna�onal Collabora�ons

Ÿ Skyline University College (PUC) University, City of Sharjah, Sharjah, UAE
Ÿ Skyline University College, University in Kano, Nigeria 
Ÿ State University of New York, SUNY, New York
Ÿ HULT Interna�onal Business School, INC. (“HULT”), Cambridge, USA
Ÿ Maharashtra State Skill University, Mumbai



SHREE L.R TIWARI DEGREE COLLEGE
OF ARTS, COMMERCE AND SCIENCE

 slrtdc@rahuleducation.com

 1800 210 1002 / 9372585182

Shree L. R. Tiwari Educational Campus, Mira – Road (East), 

Thane – 401 107, Maharashtra.

Shree L. R. Tiwari Degree College of Arts, 

Commerce and Science

OUR INSTITUTES

Rahul Education
K.G | SSC | CBSE | ICSE | IGCSE | D. E. Ed. | 

Polytechnic | I.T.I | Junior & Degree Colleges | 

Engineering | Architecture | Law | B.Ed. | 

Aviation | B.H.S. | P.G 

www.slrtdc.in

For the detailed information kindly visit our website and download prospectus 2025-26
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